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AMERICAN CANS 
| $i! 
Sis . To be known and recognized as the largest manufacturers Sas 
4 
sae of tin cans in the world is something to be proud of, and yet sh 
$i it is really interesting only from the standpoint of merit—of $33 
sits one’s usefulness as a factor in the world’s commerce. cae 
ey No concern may hope to reach and maintain this tes 
oa position on any other basis than quality and uniform- SS 
see ity of product. Price is a secondary consideration to $23 
success. 
> 4 
It naturally follows that the American Can Com- 
es. pany receives this large business because it makes the 4 3 
® 
S$ best cans, delivers them promptly and gives its custo- + + 
mers prompt and thoughtful attention. 
$2 Its “bigness” is the result of deserved merit, and carries 323 
’ 
re oP with it the responsibility of handling well, little as also big trans- $33 
Se actions. Orders placed in our hands, no matter what size, are Sas 
3a filled with a zealous care for your interests, and with the dominat- $3 
$y ing idea of a deserved continuation of your favors. 3 $ 
ot 
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O22 
American Can Compan 
NEW YORK 
$23 Baltimore Chicago San Francisco Montreal $$ 
& 
$5 With Offices and Factories at Convenient Distributing Points S53 
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THE TRADE 


FIRE INSURANCE AT 


CANNERS EXCHANGE 


ASSETS AND LIABILITIES 
Sist December, 1910 


Assets. 
Accounts Receivable, Unpaid Premium Deposits $ 13,330.42 
Cash in bank 219,901.83 $233,232.25 
Liabilities. 

Unearned Premium Deposit $ 78,256.57 
Due Sundry Persons............... 2,551.63 
Unadjusted Fire Losses (estimated) 2,000.00 
Reserve Fund Deposits 25,610.00 
Surplus Reserve 13,158.56 
Surplus, distributed, to credit of Subscribers’ accounts .................-+: 111,655.49 $233,232.25 
Surplus distributed to credit of Subscribers’ accounts brought down ................. $111,655.49 
Reserve Fund Deposit: 25,610.00 

ius Reserve........ 13,158.56 
Net Contingent Subscribers’ Liability on Policies in force 10,617,320.11 
Total amount of Policies in force 3ist December, 1910 .................ccccceeceeeeeeee $10,767,744.16 
Net losses January 1 to December 31, 1910, (Inclusive) Adjusted and Paid...... 27,213.32 
Interest earnings January 1 to December 31, 1910 (Inclusive) ....................0+ 4,234. 
Total Savings to Subscribers January 1 to December 31, 1910 ....................... 112,841.27 


We have audited the books and accounts of the Canners Exchange, and hereby certify, that the 
above statement, in our opinion, shows its true financial condition, as at 3ist December, 1910. 


THE INTERNATIONAL AUDIT COMPANY, 
By (Signed) JOHN McLAREN, President. 
Over the past three years we have saved our Subscribers on the insurance they have placed 


with us 
$182,001.89 


For Information Send to 
LANSING B. WARNER, Atterney and Manager 
HARRIS TRUST BUILDING (111 W. Monroe St.) 
CHICAGO, ILL. 


ADVISORY COMMITTEE 
FRANK VAN CAMP. Chairman GEORGE G. BAILEY, Treasurer 


Indianapolis, Ind. Rome, N. Y. 
WM. R. ROACH, L. A. SEARS, 
Hart, Mich. Chillicothe, Ohio 
T. HERBERT SHRIVER, Westminster, MD. 
WM. G. SUYDAM, Pres. S. W. CARLISLE, Sec’y and Treas. 


Local and Long Distance Telephone, St. Paul 5835 


CANNERS AND PACKERS SUPPLY CO, 


Dealers in New and Second Hand 


CANNING HOUSE MACHINERY 


ALWAYS Second Hand Boilers of all sizes. Also, 
. Pumps, Engines, Belting, Shafting, Pul- 
ON HAND leys, Hangers, Pipe, etc., at 


222 W. PRATT ST. BALTIMORE, MD. 
WRITE, OR PAY US A VISIT 
CASH PAID FOR MACHINERY AND METALS 


ZASTROW’S PATENT HYDRAULIC CRANE 


STEAM IMPELLED 


The Crane here shown is entirely of iron and steel, put together in the strongest 

ible manner, which, combined with its simplicity, reduces the liability to get out of 
order to the minimum. The consumption of steam used as an impelling force is very 
small making it very economical. To all the above may be added, one man can operate 
it, having control of the article hoisted and the crane. The control, by meansof the 
shifter handle, is absolute in wy lowering or stopping the goods at any desired point. 
Hand power can be attached when desired, at a small additional cost, thus adding another 
desirable feature. This is not an experiment—has — itself a perfect success—best 
references. No belts to get injured by steam. All that’s needed is a steam pipe and an 
exhaust pipe. 


Sprague Canning Machinery, Repair Parts.”’ 
A full line carried in stock; quick delivery. 


GEO. W. ZASTROW, 
1404-1410 THAMES ST. BALTIMORE, MD. 


G. H. & W. T. HOWARD 
PATENT and TRADE-MARK ATTORNEYS 


HAVE MADE A SPECIALTY OF 


CANNING and BOTTLING MACHINERY 
For Over TWENTY FIVE YEARS 
EXPERT OPINIONS WITH RESPECT TO 

INFRINGEMENT & PATENTABILITY 
614 CONTINENTAL TRUST BLDG. 

BALTIMORE - - . MARYLAND 


FREE TAX INDOSTRIAL ALCOHOL 


From Corn Stalk and Cobs, Waste Vegetables and Wood Waste. 
Shavings and Old Saw Dust are now converted into Industrial Alcohol 
at 10 Cents per Gallon; sells for 50 Cents. Unlimited demand in every 
Village for Motors, Automobiles, Cooking Stoves, etc. A 5 Gallon 
Apparatus makes 1 Gallon per hour; is simple as a Corn Mill, almost 
automatic, inexpensive, pays for itself every month. No tax, no 
licenses, only a permit and that is free. Orders come in fast. Write 
today for FREE FARMERS CIRCULAR No. 9. 


Address: THE WOOD WASTE DISTILLERIES CO., Inc. 
WHEELING, W. VA., U. S. A. 


A HAND BOOK on fermenting, distilling and denaturing Alcohol 
from Farm Products and Wood Waste. Trade secrets, no licenses, 
only a permit, and that is furnished free. Red Tape removed, IN- 
CLUDING FREE TAX DENATURING ALCOHOL LAWS. A plain 
statement of facts for those interested. The latest just out, 280 pages, 
60 illustrations, 12 Mo. Cloth. Price: $1.20, post paid. 


Address: THE WOOD WASTE DISTILLERIES CO., Inc. 
WHEELING, W. VA., U.S. A. 


We manufacture a full line of Fine Silvered and Plain 
Screw Caps for Catsup Bottles, Whiskey Flasks, Pepper 
and Salt Seller Tops, Mason Jar Caps and Jelly Jar 
Covers. Samples and prices on application. 


BERNARDIN BOTTLE CAP CO. 
Evansville, - = - - Ind. 
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THE TRADE. 


ew Jersey. 


Universal Exhauster ~ 
with Top Removed. 


Notice Cans travel close together 
Saving lots of Steam. 


Universal Liquid Filler 


and Syruping Machine 


For Cans or Glass \ 
Any Size. 


Double Tomato Filler. 


eee ~ 


‘ 
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Universal Continuous Capper. For any Speed Required. 


Ayars Machine Company, 


New Jersey. 
BROWN, BOGGS CO., Lrp., HAMILTON, OnT., Sole Agents for Canada. 


IN WRITING 4DVERTISERS, KINDLY MENTION. THE TRADE. 
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THE TRADE. 


The Query 


“How to Increase the Consumption 
of Canned Foods” was Answered 
by the Word 


“QUALITY” 


The Prime Factor in Producing That 
“QUALITY” 


Has Been the “SANITARY CAN” Which 


Type of Container is Manufactured by 
Us and Imitated by Others 


SANITARY CAN CO. 


Factories: 
General Office: Fairport, N. Y., Indianapolis, Ind. 
447 W. FOURTEENTH STREET Bridgeton, N. J. 
NEW YORK CITY Sanitary Can Company, Ltd. 


Niagara Falls, Ontario. 


CANS MANUFACTURED UNDER MAX AMS PATENTS 


IN WRITING ADVERTISERS, KINDLY MENTION ‘THE TRADE. . 
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STANDARD OIL CO’ 


DEODORIZED GASOLINE Is used by 95 per cent ef the CANN- 


ING TRADE. Why? Because it is best and cheapest, and Is for 
sale everywhere by Tank Wagon, in Barrels or Iron Drume 


Address Our Nearest Tank Station or BALTIMORE OFFICE. 


. BALTIMORE, FRIDAY, JULY 7, 1911. 


MODERN CAN PLANT 


The removal of our entire Can Man- 
ufacturing and Lithographing Plant 
to our new location, Wolfe and Lan- 
caster Streets, Baltimore, Md., will 
soon be a reality. It is our opinion 
that no other Independent Plant in 
the country will approach it in com- 
pleteness. No expense has been 
spared in the installation of modern 
equipment, which would tend to re- 
duce operating costs, and at the same 
time maintain quality. ; 


In addition to our 
devoted to 


PACKERS’ GANS & SOLDER HEMMED CAPS 


We Manufacture 


A DIVERSIFIED GENERAL LINE 


and 


METAL LITHOGRAPHED ADVERTISING SIGNS 


SOUTHERN CAN CO. 


Baltimore, Maryland 


WEEKLY REVIEW. 


Of the Canned Goods Situation. Market Reports. Conditions 
and Changes. Outlook. 


There has been most too much holiday during this past 
week to expect anything but a rather quiet market in canned 
foods. In the offices the forces were generally given holiday 
from Saturday to Wednesday morning, and here in Baltimore 
Monday was made a legal holiday and all places closed up for 
the day. 

Nevertheless there has been some business going the rounds, 
and a good many orders have been executed. With tomatoes 
climbing from goc. towards the dollar mark, all jobbers are seri- 
ously looking to their requirements until new goods can come 
in. This in itself was sufficient to cause a lively appearance to 
the market. 

But the most important consideration in connection with 
canned foods has been the weather during this past week. The 
intense heat of the past week and more throughout the entire 
country is almost unprecedented. Covering the week from 
June 26th to July 3rd the Government, through its weather 
bureau, reported conditions as follows: 

‘‘Maximum temperatures were above 90° over nearly all por- 
tions of the country east of the Rocky Mountains, and they 
were 100° or above in portions of the lower Missouri, upper Mis- 
sissippi, and lower Ohio valleys, and upper Lake region. During 
Thursday the day temperatures over portions of South Dakota, 
Nebraska and Iowa were as bigh or higher than previously 
recorded at that period of June, and on Sunday they were un- 
usually high in the upper Lake region, the temperature at Mar- 
quette, Mich., rising to 104° , 6° higher than ever before observed 
in early July. 

Minimum temperatures were generally above 50° over the 
great agricultural districts, although they were close to freezing 
in the early part of the week over the extreme northern portions 
of North Dakota and Minnesota, and they were comparatively 
low in the northern and middle portions of the mountain and 
plateau regions of the West. 

PRECIPITATION. 

The rainfall for the week was deficient over practically all 

portions of the country east of the Rocky Mountains. Local 
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heavy showers caused slight excesses at scattered points in the 
Gulf States and in a few other widely scattered areas, but over 
the region, as a whole, the amounts were nearly everywhere less 
than the average. Large areas in Texas, Oklahoma, Arkansas 
and Louisiana had no rain, and a similar condition prevailed 
over much of Iowa, northern Missouri and Nebraska. and only 
insignificant amounts occurred in much of the Lake region, 
Ohio Valley, Middle Ar:lantic States and in portions of the 
Northwest.’’ 

This is a record of excessively high temperatures through- 
out the country and an absence of rain, except in scattered 
localities. These were the conditions, practically, at the time 
of our last Review, and since then they have simply been inten- 
sified; the heat becoming greater, and if anything the rainfall 
decidedly less. In fact most reports note an absence of rain and 
the presence of high, burning temperatures. 

What effect such weather conditions will have on canners’ 
crops can easily be imagined by any canner. Peas have been 
caught in the North and West and the early crop reduced to 
about one-half, and the late crop is in serious danger, if not 
actually damaged by these conditions, and for the want of rain. 
The hope that some of the shortage in peas would be made up 
by these sections must be abandoned; and in addition to the loss 
of peas the small fruits in these sections will be cut short. 

All of our reports on corn have stated that it needed rain 
badly, and there has been little since, but in its stead burning, 
blistering heat; so hot that in sections the teams could not be 
worked in the fields. Inthe corn pits on the Exchanges the 
price of field corn advanced in one day 5c. per bushel; and if 
this sturdy brother of the sugar corn has been so heavily dam- 
aged, the more delicate one must have suffered even more. It is 
true corn can stand an abundance of heat, but to do so it must 
have a good supply of moisture underneath, and this is lacking 
this year. In addition to this trouble the worms and insects are 


not idle, although the heat may have a tendency to reduce their 
number and prevent their spread. But it may be put down as 


certain that the corn crop has been somewhat damaged, the only 
question being as to the extent. 


Tomatoes also have further suffered from this weather. 
Those who were lucky enough to secure plants to set out an 
acreage have seen the plants wither in their hills. The long 
drouth which prevented planting before was only partially re- 
lieved, and then only long enough to get out the plants. Fol- 
lowed by this drouth and hot weather, these plants cannot make 
progress, even if they are not burned up before they take good 
root. And the fact that these unfortunate conditions are gen- 
eral throughout the country leaves no section on which to fall 
back upon for supplies. Canners are, as a consequence, refus- 


ing to consider further future business at even 80c. As we said 
last week 85c. should be no temptation to the wise canner. 


The entire canned goods market is taking on a firmer feel- 
ing, and holders are determined not to part with what spot stock 
they have unless the buyers meet their ideas. What changes 


are made in prices are all upwards, and there is nothing to in- 
dicate a lowering of values for some time to come. 


But jobbers as well as sellers are perfectly willing to go easy 
under su:h temperatures as we are now baving, and as we have 
said, this together with the holidays makes the market seem 
quiet. When the thermometer marks 100 at 5 o'clock in che 


afternoon, in an office with windows on two sides and well above 
the street it is not hard to imagine that humanity does not care 
whether prices stay up or go down, just so that the individual 
human in question can find some place or thing tbat is ‘cooling 
and refreshing’. 


To Save Money See the 


“Wanted & For Sate” Ads 


FOR 


Packer's Cans 


Clean Bright” 
PLATES 


GENERAL OFFICES, 
PITTSBURGH, PA. 


Pope Tin Plate Co. 


Room 1877, No. 50 CHURCH ST. 
CHICAGO OFFICES: 204 DEARBORN ST. 


NEW YORK OFFICES, 


IN WRITING ADVERTISERS, KINDLY MENTION THE TRADE. 
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THE TRADE. 


NEW YORK MARKET. 


Reported by Special Correspondent. Market Conditions. 
Changes and Outlook. 


York, July 5, 1911. 

The Market.—Not much business was done the last part of 
last week and the first of this, the holiday of Tuesday taking 
the attention of practically all the leading canned food men. 
The leading brokerage houses decided to suspend operations for 
the same period taking account of stock, therefore they were 
out of the market for a day or to and developments of conse- 
quence amounted to virtually nothing. The general tone was 
strong, based upon the limited spot supplies and the recent out- 
look for the coming season’s pack. Most holders have become 
convinced that there will be a profitable demand for everything 
they have in hand before the new pack is ready for distribution. 

Tomatoes.—There is an upward tendency to the market 
for spot and future goods though movement has been limited to 
small quantities required for immediate use. Full standard No. 
3's are quoted at southern points as high as $1. in some instances 
and from that range down as low as 85c. It probably would not 
be safe to buy at the inside figure without examination, for sel- 
lers might be disposed to include goods whith might prove to be 
a little short of standard. Nearly all the large packers have 
sold practically all the futures they care to dispose of until they 
know better what the probable output will be. It is certain 
that the crop will be at least a month late which will have a ten- 
dency to clean up everything now in hand before the new pack 
is ready for delivery. Full standard 3s at present quotations 
are apparently good property. 

Peas.—Reports from Wisconsin with reference to early 
peas are of the same character as those received from other wes- 


tern producing districts as well as New York state. It seems to 
be certain that the pack of early varieties in this section, was as 
much a failure as it was in Maryland and Delaware. One big 
western packer has notified his New York Representative that 
he cannot make over one third delivery where he expected to 
make 60 per cent. a few weeks ago. Hot weather forced growth 
and ruined quality. Later sweet varieties promise to make a 
good yield. 

California Fruits.— Many expected the announcement of 
opening prices the first of the week by the association and some 
larger packers, but up to the time this was written no quotations 
were given out. Those packers already in the field are firm in 


their views an prices and refuse to make concessions even where 
it would bring them considerable orders. 


Peaches.—Prices on these have already advanced quite a 
little above opening figures. It appears that the output will be 
short and holders are anxious to obtain all they can for the 
goods. 

Apples.—State No. tos are strong with an upward tenden- 
cy. Very few packers are willing to accept orders for. futures 
at $2.50 f.o’b.. factory. Other varieties of fruits remain steady 
at practically the same quotations as were given last week. 

Salmon.—The market is strong and quiet for all kinds, 
due to light offerings and the expectation of the increase in con- 
sumption during the coming month which is in line with the 
usual experience at this season. 

Sardines.—The pack in Maine is light, but according to 
prominent operators it is well up to the average of last season. 
Demand is firm and movement seems to be increasing. 

HupDson. 


To Save Money See the 


“Wanted & For Sale” Ads 


THE MORRAL GREEN CORN HUSKER 

THE MORRAL SINGLE CUT CORN CUTTER 
THE MORRAL DOUBLE CUT CORN CUTTER 
THE MORRAL CORN COOKER-FILLER 

THE MORRAL CAN WIPING MACHINE 

THE MORRAL LABELING MACHINE 


and dealers in full lines of corn canning machinery. 
These are all high grade machines and we guarantee 
them in every way to do the work they are intended 
todo. It will pay you to write at once for prices and 
urther particulars. Address 


MORRAL BROS., Morral, Ohio. 


MORRAL BROTHERS, 


MANUFACTURERS OF 


Morral, Ohio. 


THE MORRAL CORN CUTTER 


PATENTED 
The Morral Corn Cutter has a positive feed and will cut nub- 
bins as well as the large ears and is becoming very popular. 
The Morral Double Cut Cutter is the only machine made that 
will cut the corn twice at one operation, and are now used ex- 
clusively by some of the leading canners since they have learned 
the value of this improved cutter. 


Morral Bros., Morral, Ohio. 


that the machines were entirely satisfactory. 
P. H., Jr. 


TESTIMONIAL: 


Gentlemen :—We have your favor under date of November 3rd, in which you acknowledge receipt of our order for an 
additional twelve Morral Corn Cutters. We think the additional order given ow for twelve of your corn cutters is sufficient evidence 


Rochelle, Ill., November 5th, 1910. 


ours truly, 
P. HOHENADEL, Jr., CANNING CO. 


P. Hohenadel, Jr., Canning Co. used eleven Morral Cutters the past year and gave this order for more cutters. 


_ IN WRITING ADVERTISERS, KINDLY MENTION THE TRADE, 
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oSpecial Correspondence to “The Trade” 


CHICAGO, July 4, 

Torrid Heat.—All heat records have been broken since 
July 1 in Chicago, and the thermometer has gravitated around 
the 95 to 99 point almost night and day. Occasional lake 
breezes of brief duration have come to the relief of the swelter- 
ing people, and those who cannot get away are to be found in 
the parks of which we have an abundance and great extent, or 
on the beach ‘‘mixing up’’ with Lake Michigan. 

The Drouth.—For several days now temperatures have 
been reported by the U. S. Weather Bureau about like July 3, 


which gave the highest temperature reached during the day as 
follows: 


99.5 Cincinaati ............ 100 
102 Cleveland.............. 94 
102 Indianapolis ......... 100 
82 Springfield............ 100 
New York............ 98 Davenport ............ 104 
Pittsburg ..........: ... 98 102 
Washington........... 100 Oklahoma City...... 100 
94 100 
San Antonio......... 98 76 
96 


Old Probabilities gives no hope of relief, but quotes the 
prospect as continued warm weather for 48 hours ahead of us. 
This letter was written on July 4, and it is unquestionably 
100 degrees today in Chicago. Warm weather is of course to 
be expected at this time, but the drouth has unquestionably and 


disastrously damaged the growing crops in Oklahoma, Missouri, 
Kansas, Nebraska, southern Iowa, northern Texas, Arkansas, 
Kentucky, Tennessee, southern Illinois, southern Indiana, 
southern Ohio, Maryland, Delaware, New Jersey and Virginia. 

Wholesale grocers all throughout the Southwest fully real- 
ize the gravity of the situation and have been wititgJin: orders 
to their brokers for both spot and future goods until the brokers 
have about exhausted their resources and are unable to find 
sellers. 

One of the big brokerage firms of Chicago told me yesterday 
that they had never experienced so heavy a period of buying of 
both spot and future goods as within the past ten days, not even 
in the phenomenally speculative year of 1907, and admitted that 
they were at a loss to know where to place the orders coming in 
by wire and every mail. 

Chicago brokers are actually begging the jobbers for some 
goods to sell being unable to get packers to make further sales. 

These statements may seem extreme but they truthfully 
and accurately describe the situation. 

There may be undue apprehension and alarm but people on 
the spot are apt to know more about the actual situation than 
those at a distance and if purchases and genuine efforts to buy 
goods are an indication of reliable information then I can say 
that all the canned foods that packers will be able to put into 
cans this year are going to find a ready sale at higher prices 
than those now prevailing and it is against my personal inter- 
ests to so predict as being in the brokerage business I can sell 
goods easier when prices are low and sellers anxious for orders 
than when they are disposed to hold them. 

Canned Corn.—There is no spot corn to be had in first 
hands in Illinois, Iowa, Wisconsin or Indiana. There is very 
little to be had in second hands in either of these states. It 
would be very difficult to buy a straight car load of standard or 
extra standard spot canned corn in Chicago. Three telegrams 


Can't Get Along Without It. 


‘‘These MAX AMS DOUBLE SEAMERS Nos. 58 and 68 
are unquestionably the greatest thing ever brought to the attention 
of the canners.’’ ‘That’s what they said at the convention: there 


’ is nothing like it anywhere ! 


Think of it: You are canning a 2 lb. product; you are 
delayed in getting more at that moment, but you have another 
batch for a 3 lb., or gallon, or any other standard size. Now you 
are not going to lose any time, so you simply unbolt the ring with 
the rollers on it, screw on another ring of the size you want to use, 
and proceed. Time taken, 2 minutes. Any boy can do the work; 
no technical or skilled machinist required. All parts enclosed. 
Accident liability reduced to the smallest minimum. 

It just cyclones the cans along at the rate of 30 to 40 per min- 
ute (we made 43). You neversaw anything like it. Makes the 
prettiest double seam ever produced. Made in five styles. Hand 
feed; treadle feed. Positive driven base plate. Automatic feed. 
And can standing still. 


We are in business to answer questions 


Send all letters to the 


MAX AMS MACHINE COMPANY 


MOUNT VERNON, NEW YORK CITY, U.S. A. 


IN WRITING ADVERTISERS, KINDLY MENTION THE TRADE. 
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To Avoid Waste of Solder 
“Bliss No. 20, Solder Cap Hemming Machine 


This entirely automatic machine, for cutting, forming and attaching the 
solder to the caps used for fruit and condensed milk cans, presents many 
advantageous features for the economical production of perfect caps. It uses 
wire solder; no waste; no previous operations; no remelting of solder. It is 
only necessary for the operator to place the cap in the revolving dial, and 
the solder is automatically attached to the caps at the rate of 70 per minute 
after which the finished caps are automatically deposited in a receptacle 
placed to receive them. The solder is attached so it will not come off, and 
the proper amount in the proper place for best results. Approximate weight 
of machine, as shown, 2,900 Ibs. 


Automatic Machinery for 
OPEN TOP AND PACKERS’ CANS 


On request, Can Machinery Catalog 14T 


Patented 


E. W. BLISS COMPANY 


25 ADAMS STREET, , BROOKLYN, N. Y., U. S. A. 
Representatives for Chicago and vicinity: STILES-MORSE CO., 562 Washington Boulevard, Chicago, III. 


PLATE 


The new mills of the Aliquippa Department 
are turning out the highest grade of 
COKE PLATE FOR CANNING REQUIREMENTS 


THREE LEADING BRANDS 
J & L COKE J & L ALIQUIPPA COKE J & L KING COKE 


Send for tin plate ratio book and prices 


Sales Offices 
ATLANTA, Fourth National Bank Bldg. CLEVELAND, Rockefeller Bidg. 
BOSTON, 131 State Street. DETROIT, 810 Penobscot Bldg. 
BUFFALO, White Bldg. NEW YORK, 220 Broadway. 
CHICAGO, Lake and Canal Sts. PHILADELPHIA, Arcade Bldg. 
CINCINNATI, Union Trust Bldg. ST. LOUIS, Chemical Bldg. 


SAN FRANCISCO, Crocker Bldg. 


JONES & LAUGHLIN STEEL COMPANY 


AMERICAN IRON & STEEL WORKS 
PITTSBURGH 


IN WRITING ADVERTISERS, KINDLY MENTION THE TRADE 
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received from the Southwest, July rst, Saturday cleaned up all 
the spot canned corn I had on my list and half a dozen other 
brokers were shoving orders at me for it during the day. 

Packers are all refusing to make any prices for future can- 
ned corn and there is consequently nothing doing. 

Canned Peas.—All lots of spot cheap peas have been clean- 
ed up in Chicago and there are no more to be had. 

A few cans of Indiana packed 1911 peas have arrived and 
are proving to be of nice quality, but owners have sold futures 
against them heavily and will not sell a case at any price. In 


futures there are no sellers of canned peas and therefore no 
business. 


Canned Tomatoes.—This market is apparently well sup- 
plied with spot tomatoes and buyers though not disposed to buy 
are nevertheless not inclined to sell. The jobbing price on No. 


3 standard tomatoes is generally one dollar but only a few could 
be bought at that price. 


Indiana packers are all sold out of spot goods so [ hear and 
are very reluctant sellers of futures and are generally asking goc 
cannery for future or 1911 pack standard threes. 

Some sales were made on yesterday, July 3rd, of Maryland 
Standard No. 3 Tomatoes, f. 0. b. cannery ‘‘Peninsula’’ at 77% 
for 1911 pack and other orders have been sent in and are await- 
confirmation. WRANGLER. 


An Excellent Retraction. 
* National Canners’ Association is favored by Indiana Editor. 


The Evansville Courier, under date of May 7th, Published 
the following account: 
POISONED TOMATOES KILL. 


Sturgis, Ky., May 6.—The three year old son of Charles 
Benedict died here from the effects of poison generated in a can 
of tomatoes. An older child, a daughter, also was seriously 


affected by the poison, but may recover. Both children became 
ill soon after eating the tomatoes and the physician promptly 
diagnosed the cases as poisoning caused by eating the tainted 
fruit. 


We sent a representative of our Association to Sturgis, Ky., 
and learned that two physicians had been called in consultation 
relative to the death of the child, and although the family said 
that the physicians claimed that the child died from ptomaine 
poisoning, we obtained certificates from them to the effect that 
the death was from another cause and not ptomaine poison. We 
sent the copies of these certificates to the editor of the Evansville 
Courier, and in their issue of June 21st, they gave the following 
editorial: 

SoME DISEASE MYTHS. 


The National Canners’ Association is doing a good work in 
running down all purported cases of ptomaine poisoning. They 
are finding that in a large number of instances the cases are not 
genuine. Of course, the Association has an interested motive 
in the investigation, but that does not detract from its truth- 
fulness. It would be a beneficial thing if there were interested 
organizations to dispel other disease myths such as that of 
rabies. 

The young son of Charles Benedict, of Sturgis, Ky., died 
early in May, and the current report of the cause was ptomaine 
poisoning. Dr. Humphrey and Lindle, the attending physi- 
cians, have made a signed statement that the death of the child 
was due to an entirely different intestinal disorder. 

Doubtless if the investigation of other cases of ptomaine 
poisoning is rigidly made, it will be found that a large propor- 
tion of the sickness attributed to this cause is done so mis- 
takenly. 

The effect is to frighten many people from using canned 
foods, when the danger, if ordinary cleanliness is used in the 
home, is practically negligible. 

In rabies the investigation is made by agencies interested 
in promoting the idea that this disease is more or less common, 
when it is the rarest of diseases. Because the rabies myth is so 
sedulously kept alive, a vast amount of unnecessary mental 


simple, speedy and easy to operate. 


330 Monadnock Block, Chicago. 
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machine possesses all the features that go to make a successful Labeler. 
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Let us tell you more about them. 


The FRED. H. KNAPP COMPANY 
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torture is endured by persons who imagine themselves victims 
of the disease; even, indeed, resulting in insanity and death. 

It is well to note that while the original publication occupi- 
ed an inconspicuous amount of space, yet the editor thought the 
retraction worthy of an editorial, which was, of course, publish- 
ed in a most conspicuous position in that edition of his paper. 


The ‘‘Squeeze”’ in Tin. | 


The wild excitement in the tin market, where a severe 
‘*squeeze’’ has been in progress, has brought about a considerable 
amount of irritation on the London Metal Exchange, and for 
the first time on record an appeal has been made to the Commit- 
tee to declare that a corner had been created. On Friday of last 
week there was a backwardation of fully 442 a ton (which was 
later increased to about £44 a ton), June prompts realizing 
4233, while at the same time tin for delivery in three months 
was barely worth 4191, the result being that a leading firm ad- 
dressed tle following letter to the Committee: 

‘* As, in our opinion, a ‘‘corner’’ in good merchantable tin 
has been established, we now beg to claim exemptions from the 
provisions of rule C as provided fur in rule L, and we shall feel 
obliged if you will kindly call a meeting of the Committee and 
directors at the earliest possible moment in order to deal with 
our prompts falling due next week.’’ 

Under rule it is provided that the Committee shall have 
power either to fix a settlement price, such settlement price be- 
ing not less than 5% nor more than 20% above the average 
price of the fifteen official quotations for sharp cash last preced- 
ing the day on which the claim is made, or to extend prompts 
not more than one month for a fine spot less than 4%. nor more 
than 3% per day of the said average price; but where such ex- 
tension is granted the difference between the contract price and 
settlement price on the date of the claim shall be paid on the 


original prompt days, subject to readjustment on actual com- 
plaint. The average price of sharp cash tin for the fifteen pre- 
ceding days was about 4206, so that, if the Committee added 
5%, the cash price would be about £216, and if 20% were add- 
the price would be about £246, whereas the highest price touch- 
ed in open trading was 4233. Meetings of the Committee were 
held on Monday to discuss the position, but nothing was done 
in the direction desired of fixing a settlement price or arranging 
carrying rates. The general impression, however, was that the 
most acute phrase of the ‘‘squeezing’’ tactics had passed, and 
the collapse to £197, on Thursday seemed to bear this out. It 
may be interesting to note that Webster defines a ‘‘corner’’ as: 

The condition of a stock or commodity when a future deliv- 
ery in excess of the amount in the market has been undertaken 
by parties, who are therefore compelled to settle with the buyers 
at fictitious rates: a scarcity of a commodity created for the pur- 
pose of increasing profits. 

The refusal of a leading firm on Wednesday to deliver tin 
through the clearing on the following day caused a good deal of 
discussion, and was expected to be productive of much confus- 
ion, but the settlements were, after all, arranged without diffi- 
culty. 

The Kolnische Zeitung, in discussing the tin position re- 
marks that: 

‘*Prudent members of the London Metal Exchange are, of 
course, perfectly aware that a state of affairs such as at present 
prevails is quite incompatible with the standing and influence of 
the London Metal Exchange, and consequently are thinking of 
means to make a recurrence more difficult. A movement is, 
therefore, on foot to alter the tin contract in such a way as to 
admit to the market tin other than Straits and Australian. 
Owing, however, to the conservative ideas of the English, the 
delivery of other kinds of tin is being made as difficult as _possi- 
ble, and heavy deductions are allowed for tin of other origin 


Possible Danger of Rust. 


process to every Canneryman. 


PRESENTABLE APPEARANCE. 


SEELY BROS. 


THE CAN LACQUERING MACHINE 


Why Have Rusty Goods? 


When with the above Machine you can Lacquer your cans on the outside and Prevent any 
The Small Cost of outside lacquering, less than One Cent per Case, should commend this 


It will save him Many Times that amount through direct losses from Rust and the consequent 
reclamations. Besides it GREATLY STIMULATES SALES IN GIVING THE CAN A MORE 


This Machine Lacquers the Can All Over. 

Puts On a Perfectly Even Coat of Lacquer. 

Saves One Half Lacquer Material and Labor. 

Has a Capacity of 2000 or More Cases Per Day. 

Write us for particulars and get a sample lacquered can. 
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than that delivered in the past. Consequently in practice the 
delivery of tin from sources other than those in force hitherto 
will only come into the question when there is again an artifi- 
cially created shortage of tin for prompt delivery.’’ 

The article proceeds to ask why German tin is excluded 
from the standard tin contract, and adds: 

‘*The attempt to exclude German tin can only be put down 
to small minded business reasons and to an unhealthy Chauvi- 
nism. It may be expected that the Committee of the London 
Metal Exchange * * * will not allow themselves to be in- 
fluenced thereby, but being fully aware of the responsibility of 


their position in relation to the trade of the whole world, irres- 
pective of nationality, will act up to it.’’ 


The course of affairs in tin shows, it is said, the necessity 
for a Metal Exchange being set up somewhere on the Contin- 
nent, thereby putting an end to the possibility of a recurrence 
of recent events, and, says the Koluische Zeitung, the manner 
in which the London Exchange abuses its monopoly can only 


hasten the creation of a new Exchange elswhere, independent 
of London.—I RONMONGER. 


Mexican Fishing Concessions Granted. 


[From Consul Alexander V. Dye, Nogales, State of Sonora.] 


A 10-year concession has been granted by the Mexican Government to 
a company giving them the right to establish fisheries of shrimps, lobsters, 
turtles, cuttlefish, oysters, and all scale fish in territorial waters of the 
Republic between the mouth of the Colorado River and the port of Guaymas 


(but excluding both places) on the Gulf of California, along the Sonora 
coast of Mexico. 


The company is given the exclusive right not only to exploit the oyster 
beds already located along this coast, but may also plant and cultivate 
oyster beds in such places as it may see fit, except that it shall allow the 
poor fishermen of the coast to continue their oyster fishing under the present 


established regulations and shall not conduct its operations where there are 
pearl fisheries. 


CANNING FACTORY—RETAIL STORES 


The company shall establish within two years from May 30, 1911, a 
factory in Guaymas, Sonora, for the canning and preservation of sea foods, 
and within six months from beginning operations the company is to esta- 
blish at least one retail store in each of the cities of Hermosillo, Nogales, and 
Mexico City, which are to be supplicd with the prodtcts -of the company. 

In these and any other stores that the company shall establish it obli- 
gates itself to sell fresh fish at a maximun of 6c. and?smoked fish at 9c. per 
pound. At least 25 per cent of the wares exposed for sale in these stores 
shall consist of the products of tho canning factory to be established at 
Guaymas, and which are to be sold at not over 60 per cent of the price at 
which similar foreign products are sold in these places. The company, how- 
ever, is not to sell fresh fish within 12 miles of the coast where its concession 
extends. 


PAYMENT TO GovVERNMENT—WILL STOP IMPORTS OF FISH. 


At least $50,000 United States currency is to be invested in the enter- 
prise in the first two years. All ships used by the company shall fly the 
Mexican flag and be registered at the port of Guaymas. The company 
agrees to pay into the Federal Treasury $1.25 United States currency for 
each 2,200 pounds of fresh fish, shrimps, lobsters, etc. $2.50 for each 2,200 
pounds of salt fish, fresh oysters, and canned shrimps, and $5 for each 2,200 
pounds of canned fish and oysters produced by the company. 

The waters of the Sonora coast of the Gulf of California teem with fish 
of all kinds as well as shrimps, lobsters, green turtles, and oysters. 

The city market of Nogales is now supplied with these products from 


Guaymas. The maximum price in the contract, however, is only about 60 
per cent. of the prevailing prices. 


At present practically no fresh fish are imported from the United 
States, but the above reduction in the price of canned fish will probably 
drive from the market the importation of canned fish, of which about 
$10,000 worth is imported annually through the port of Nogales. 


[The name of the concessionaire may be secured from the Bureau of 
Manufactures. ] 


Why Not Can It? 


‘*We countrymen have the best of it. When all else fails, 
we can eat the forest preserves.’’ 

**I don’t know that you have the best of it,’’ retorted the 
city fellow. ‘‘We have our subway jam.’’ 


The 20th Century Gas Machine is THOROUGHLY AUTO- 
MATIC, DOES NOT REQUIRE ADJUSTMENT, delivers} the 
same uniform quality of gas under the same pressure at all 
times, regardless of the extent to which the gas consumption 
may vary. A machine that will utilize the heaviest, and, con- 
sequently, cheapest Naptha, which is capable of volatilization 
in.a vaporizing Gas Machine. The gasoline is not elevated 
and fed to the Convertor by gravity, consequently, our Con- 
vertor never floods. It is impossible for Naptha or Gasoline 
to enter the Convertor of the 20th Century Gas Machine 
unless air goes with it, and in exact ratio with it, conse- 
quently, the gas is bound to be of one quality. We carry the 
gas very thin, make a small but intensely hot fire. It is 
applied direct to the capping steels, and comes in contact 
with no other surfaces. 

There is no tinkering with 
this Machine, when once installed 
and adjusted to produce the de- 
sired quality of gas, no further 
adjustment is necessary. 


4 


There is not a single dissatis- 


fied user of the 20th Century. 
Why not let us ship you a machine 
on approval, you being privileged 
to return it to us at the termina- 
tion of a trial period, if not satis- 
fied with its performances ? 


20th CENTURY GAS MACHINE 


BALTIMORE, MD. 
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CORN HUSKER 
THAT HUSKS CORN RIGHT 


You can’t go wrong on the corn husking proposition if you place this end of your business with us. 
We have a Husker that is absolutely right in every particular. Every machine used during 1910 proved 
successful. We ship to all responsible canners, allowing privilege of trial 


“MORRAL” “MORRAL” 


EARS MINUTE 


Rapid, perfect work at the rate of 90 ears 
a minute is the work this machine has de- 
: livered in the various factories where it has 
been tried out. We are Offering you a splen- 
Cc LEA & WO R K did opportunity to lessen the cost of husk- IT WwW I LL N OT 
ing corn in your plant and at the same time 
save you in floor space, time and attention. 
AN D N O Ninety ears of corn a minute and the corn | NJ U RE 
delivered from the machine in a clean, 
sound condition means too big a saving for 
CO ai N WASTED you to overlook. Why not try a few of these Co RK N 
! Morrall Huskers during the coming sea- 
son—they will perform better work than 
any husker on the market, and are so 
guaranteed. 


MANUFACTURED AND SOLD BY 


SOUTHERN ome HUNTLEY MFG. CO. 
S. O. RANDALL’S SON Silver Creek, N. Y. 


415 Marine Bank Bidg. : 
vaeennoneiees ° In the Following States: Maine, New Hampshire, Vermont, Massa- 
BALTIMORE, MD. chusetts, Rhode Island, Connecticut, New York, New Jersey, Pennsylvania, 
‘ Delaware, Maryland, Virginia, West Virginia, Michigan and Wisconsin. 
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California ‘Market. 


The Situation in the Pacific Coast States, as reviewed by 
our Special Correspondent for the past week. 


SAN FRANcisco, CAL., July 1, 1911. 

Business Quiet.—The market for California canned foods 
is not in a specially active shape at present, although a number 
of firms have put out opening prices and have done considerable 
business along certain lines. The market is now in a position 
where buyers are afraid to make large purchases, fearing that a 
decline may set in and where packers are not anxious to sell on 
account of the fact that many have not been enabled to secure 
canning stocks at reasonable prices and fear that the ideas enter- 
tained by growers may prevail when the season sets in in earn- 
est. There are but few large packing firms, outside the Califor- 
nia Fruit Canners’ Association, that have not named prices but 
the trade seems to be waiting for the quotations of the latter 
concern before buying extensively. Spot stocks of fruit may be 
said to be cleaned up here and but few packers are pretending 
to publish a list of goods on hand. A few odd lots are changing 
hands but mostly for Coast consumption, shipments to the east- 
ern market being at an end as far as last season’s pack is con- 
cerned. Most of the orders now being received for the 1911 
pack are for very early delivery, indicating that stocks are very 
low in the great consuming sections. 

The Situation.—The California Fruit Canners’ Associa- 
tion on the eve of announcing prices on the 1911 pack has issued 
the following statement: ‘‘We would not suggest to our cus- 
tomers the idea of delaying did we not believe that our prices 
will be lower than those now being generally offered. The mar- 
ket on fresh fruits is rapidly getting into shape where actual 


values can be established and we expect to put out our prices in 
the near future. We are naturally hoping for the close atten- 
tion of brokers as we anticipate an active selling season. In 
this connection it must be remembered that the prices of the 
past two years have been far below normal—that they have been 
made possible by heavy crops and correspondingly low prices of 
fruits in California. For example, the price on extra standard 
Lemon Cling Peaches in 1910 and 1909 was $1.30, though the 
average price for the past five years was $1.63. Weare hoping 
to keep below the average though it must be remembered that 
our crop is light, particularly on Apricots and peaches and the 
fruit will cost us much more than in recent years. We realize 
that there is less temptation to buy when prices are higher, but 
we want to remind you in the first place that there is no danger 
of prices going so high as in 1906 and 1907, when extra stan- 
dard Clings were quoted at $1.80 and $2.15 respectively, and 
when more Cling Peaches, for example, were sold than can pos- 
sibly be packed this year. In other words, prices will be about 
normal—the cost to the consumer will be normal, and the pack 
will fall far below that of recent years. Remember that the 
spot market is bare, and has been for sometime, on apricots, 
cherries, peaches, plums and on most grades of pears. We do 
not care to sell straight lots of water or pie fruits. We shall 
probably quote Yellow Free Pzaches below the price of clings, 
and it will be well for you to have thisin mind in negotiating 
assortments’’. 

The Export Trade.—lIsador Jaco)s of the California Can- 
neries,who recently returned from an European trip has the fol- 
lowing to say in regard to the export outlook: ‘‘I examined 
closely into conditions existing in Europe and have come to the 
conclusion that the business is capable of tremenduous exypan- 
sion—particularly when the Panama Canal is Opened, and we 
will have from California to continental points steamers leaving 
every few days. The stocks on hand are not excessive in Eu- 
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rope but in many countries the tariff militates against extensive 
use of California canned foods. This is particularly true of 
Germany, France and other continental countries. In Great 
Britain, there would be a big increase in trade this year were it 
not for the fact that the high prices will probably stop some of 
the distribution; besides which they have very large fruit crops 
throughout England. The French crop of apricots is almost a 
failure, and this would make a great demand for apricot pulp in 
Europe, were it not for the fact that the cost of apricots here 
this year will preclude the packing of this article on a large 
scale. On the whole, I may say that new avenues opening for 
trade through increased transportation facilities will result in a 
tremenduous increase in the output of California canned fruits 
within the next five years.”’ 

Concerning Prices.—H. E. MacConaughey of the sales 
department of the Central California Canneries has returned 
from his extended eastern trip and a statement issued upon his 
return touching upon the price list recently issued by his firm 
he says in part: ‘‘If there is anything to be said about the so- 
called ‘‘high prices’’, it is that they are justified principally and 
primarily by the prices the packer is obliged to pay to the grow- 
er. Certainly the grower is justified by the fact that there are 
shortages in the crops throughout the state, depending upon the 
variety, extending from 10 to 50 per cent., as compared with last 
year. It is an easily verified fact that growers are being paid 
double the prices of last year on more than one variety, and the 
advances on all varieties are proportiqnate with that on peaches. 
For instance, $50 a ton is not an uncommon figure as against 
less than half that amount last year. Consideration must be 
given to the fact that last year’s prices did not allow the packer 
a legitimate profit. It is safe to say, that the pack of California 
canned fruits, as a whole, wil] be probably 40 per cent. of last 
year, so that even though the higher prices did curtail the con- 
sumption of the product, the packer would still have no difficul- 


Edw. Renneburg & Sons Co.. 


MACHINE and BOILER WORKS. 
1917-1919 Aliceanna St. Baltimore, Md. 


IMPROVED STEEL PROCESS KETTLE. 


Equipped with all the latest improvements. Strongly and 
accurately made. Has been used for years 
with perfect satisfaction. 


ty in disposing of his entire output. In fact, this year, it is not 
so much a case of selling the goods as it is of securing the 
raw material to cover the requirements.”’ 

Peaches.—The entire crop of Tuscan and Philips cling 
peaches on the Gilbin place near Yuba City has been disposed of 
at a price said to be $60 a ton, this being the highest price re- 
ceived for fruit in that section since 1907. In the Marysville 
section midsummer varieties of clings are selling for $35 a ton 
with Phillips and Tuscans selling for $45. Freestone peaches are 
in larger supply than clings but prices are high, $30 a ton being 
freely offered. In Contra Costa County as high as $55 a ton is 
being offered for apricots, as compared with $25 last season. 
Canners in the Fresno section are offering $35 a ton for freestone 
peaches and $40 forclings. The fruit there is dropping badly. 
The pear crop is now in better shape and the outlook is that the 
yield will be equal to that of last season. 

General Coast News.—Astoria packers have named prices 
on Columbia river salmon as follows: MHalf-pound flats, $1.20; 
one-pound talls, $1.95; one pound flats, $2.00. The catch is 
expected to improve during the coming month. The fish now 
being taken are very large and the pack is considerably ahead 
of that of last year to a corresponding date. 

A deal has recently been concluded whereby the California 
Canneries Company has secured control of the Maui Pineapple 
Company, Ltd., of Maui, T. H., and will handle the entire out- 
put. A fair sized pack will be put up this year and this wiil be 
doubled next season. 

George Gayety of Pescadero, a canner of abalone, was in 
San Francisco recently looking after the distributing end of his 
business. 

Frank S. Johnson, President of the Johnson-Locke Mercan- 
tile Co., a very large distributor of canned foods in this terri- 
tory, was instantly killed at Kentfield last week while on his 
way to his home at San Rafael in company with F. W. Haw- 
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kins, a merchant of Liverpool, Eng. He had telephoned for his 
motor car and thought he saw it at Kentfield. After alighting 
he saw that he had been mistaken and in attempting to board 
the moving train was killed. 


George Landsburg, superintendent of the Alaska Packers’ 
Association cannery at Chignik, died at that place of heart fail- 
ure on June 2nd, news of his death having just been received 
here. The blow is a sad one for his wife who is just recovering 
from the shock following the mysterious death of her sop whose 
body was found floating in the bay a couple of months ago. 
The father had been with the big packing firm for the past 
twenty years and was a highly valued employe. 

From Seattle comes the news that Capt. David H. Jarvis, 
vice-president of the Booth Fisheries Company and active head 
of that concern in the northwest is dead by his own hand. Jar- 
vis was a man of tremenduous energy and was well known all 
over the United States, having at one time been in the Govern- 
ment service. BERKELEY. 


Cannery Company Incorporates. 


Belair, Md.—Articles of incorporation of the William Sil- 
ver Company, Inc., have been filed in the County Clerk’s office. 


The incorporators, wh) will act as directors for the first 
year, are William Silver, of Aberdeen, and Meridith T. Jones, 
John J. Hallowell, Emory J. Kerrick and Francis J. Stokes, of 
Philadelphia. 

The capital stock has been fixed at $100,000, which is divid- 
ed into shares of $50 each. The company will take over the 
canning and brokerage business of the late firm of Strasbaugh 
Silver & Co., with the exception of a few canning houses which 
are retained by H. P. Strasbaugh. 


Five and Ten Cent Stores in Spain. 


[from Consul Edward J. Norton, Malaga.,] 


Local newspapers are commenting on the new system of 
merchandising just introduced into Spain through the opening 
in Madrid of two bazaars along lines corresponding to the 
American 5-and-10-cent store. The Madrid bazaars have been 
started with a stock of toys, cheap jewelry, notions, perfumery, 
underwear, collars and cuffs, neckties, caps, chinaware, fans, 
handkerchiefs, belts, brushes, purses, small hardware, and 


other articles priced to sell at 65 centimos, an equivalent of 
about 12 cents American money. 


The American 5-and-10-cent-store idea has not been devel- 
oped in Spain to any extent, although the two bazaars recently 
established approach the system, at least in the range of articles 
carried, more closely than anything heretofore attempted. 
Bazaars carrying articles otfered within a certain price range 
have been operated io the larger Spanish cities for some time— 
Malaga has had such a store for over 20 years, prices varying 


from 2 to 9 cents—but the limited variety of goods obtained and 
sold at these prices did not strongly attract the public. 


The articles displayed in the Malaga store consist largely of 
the cheap goods usually sold in booths during carnival or fair 
time, supplemented by combinations of articles of personal 


adornment or household use such as appeal most to the poor or 
laboring classes. Two or three of the larger general stores of 
Malaga have established bargain counters where prices are kept 
within a fixed limit, but here, as with the bazaar operating on 
the 5-and-10-cent plan, no special effort is made to pick up suit- 
able novelties, enlarge assortments, or handle the business in a 
way that will attract the buying public generally. 

It is not unlikely, however, that the enterprise recently 
established in Madrid, although more or less an experiment, 
will grow and develop a new feature of merchandising in Spain. 
There is a fair field here for modern stores operating on the 5- 
and-10-cent idea. 


Western Agents: SPRAGUE CANNING MACHINERY CO, 
222 N. WABASH AVE. CHICAGO, ILL. 


Record the RYDER CAN MARKER 


Season of 1908, we placed Markers in 9 factories. 


Season of 1909, we placed Markers in 78 factories, 
with 27 REPEAT orders. j 


Season of 1910, 103 factories were equipped with 
our Markers, with from | to 6 in each factory, with 
32 REPEAT orders. 
machine, ordered FOURTEEN additional. 


We have them in factories from Vermont to 
Australia. 


LET US MAIL YOU CIRCULAR MATTER 


M. RYDER & SON, Niagara Falls, ¥. 


S. O. RANDALL'S SON, Marine Bank Bidg., ‘BALTIMORE, MD., AGENT FOR BALTIMORE DISTRICT 


One firm, after using one trial 
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With branches and agencies in all parts of the country, our 
facilities for making quick deliveries during the rush of a busy 
canning season are unequalled. Moreover, EUREKA SOL- 
DERING FLUX and STANDARD SOLDERING FLUX 
are without question the best on the market, because they are 
perfectly reliable and always uniform in quality. : 


— MANUFACTURED ONLY BY—— 


THE GRASSELLI CHEMICAL COMPANY 


Main Office: THE ARCADE, CLEVELAND, OHIO 
STOCKS CARRIED AT THE FOLLOWING BRANCHES AND AGENCIES: 


NEW YORK, 60 Wall Street CHICAGO, 2235 Union Court S. 0. RANDALL’S SON, 

CINCINNATI, OHH, Pearl and Eggleston Streets ST. LOUIS, MO., 112 Ferry Street Marine Bank Building, BALTIMORE, MD. 
BIRMINGHAM, ALA., 825 Woodward Building NEW ORLEANS, LA., Godchaux Building 

DETROIT, MICH., Atwater and Randolph Streets MILWAUKEE, WIS., Canal and 16th Streets C. W. PIKE COMPANY, 

BOSTON, MASS., 655 Summer Street ST. PAUL, MINN., 172 and 174 E. 5th Street 808 Postal Telegraph Bldg, SAN FRANCISCO, CAL. 


HOTEL SENECA 


The above illustration is our special machine for a large range of work, 

ROCH ESTER, N, y. either dry or soldered cans. It is built strong and rigid and does good work 

on all sizes and shapes of cans. It can be changed from one size to another 

in twelve minutes by an ordinary operator, it being open and easy te see all 

‘ adjustments. When not driven with motor we furnish a cone pulley to give a 

300 Rooms with Tub or Shower Bath variety of speeds. Will lock-seam bodies 1% to 8% inches by 9 inches high. 
, Capacity 60 to 100 per minute. 


Floor space, 6 feet x 6 feet. Weight, 4,100 Ibs. 


PATENTED. 


For further information, apply to 


CONVENTION TORRIS, WOLD & CO. 


of National Canners’ Association and Allied Industries 218-280 North Jefferson St. CHICAGO, U.S. A. 


Makers of High Class High Speed Automatic 
Y Can Making Machinery, Presses, Dies, Etc. 
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As Brokers View the Market. 


The Following Opinions from Large Handlers of Canned 
Foods, as Regards Selling and Buying, will be 
Found Interesting to All Concerned. 


Thos. J. Meehan & Co. say under date of July rst: 


The Baltimore canners are striving to make an average pack of string 
beans in anticipation of a strong market later on, and this may prove to be 
a good time for making your purchase of them, especially in view of the 
strong market for peas, corn and tomatoes. The demand for Baltimore 
peas is cleaning up the best trades here in them. Further buying of spot 
and future corn is noticed. Both spot and future sweet potatoes attract 
more attention, and the demand for them indicates increasing popularity 
everywhere. Every line of vegetables continues to be firm with but one or 
two exceptions. 

Blackberries, raspberries, blueberries and goosebearies are now being 
canned here. The demand for them is excellent, and the prices are firm to 
strong. No pineapples were canned here during this week, except in a very 
small way, because of the higher prices for the fresh fruit. They will cut a 
very small figure this season in this market for that reason. Spot peaches 
are very strong, and they are nearly cleaned up. All prices on future 
peaches are withdrawn to await further developments, though some packers 
will take a chance on them, in small orders, when firm, flat offers are put up 
to them. Spot apples and pears are gradually being closed out, and futures 


are not selling very fast. All canned fruits are strong, without any ex- 
ceptions. 


Cove oysters are unchanged this week, firm and quiet. 
C. W. Baker & Sons, writing June 29th, say: 

Corn.—We are having a good demand for spot corn. The best trade 
we have to offer at present is about 200 cases at 77%c. f.o.b. Baltimore 
for shoepeg. We have some extra standard shoepeg at 80c. Aberdeen. 
Maine style corn is pretty well cleaned up under 85c. f.o.b. 

There is a good inquiry for future corn at 67%c. for shoepeg and 67% 
to 80c. for Maine style according to quality. 

BEANS.—We can offer No. 1 baked beans, plain or sauce 32%c., 2s 
plain or sauce, 45c., 3s plain 65c., sauce 67¥%c. No. 2 string beans, new 
packing, 50c., 3s 70c. No. 2 wax beans, 50c. All f.o.b. Baltimore. 


PEas.—Market firm. We quote No. 2 seconds, early Junes, 85c.; 
standards, 92% to 97c.; sifted, $1.05 to $1.10; No. 2 soaked peas, plain, 50c., 
wrapper label, 52%c. All f.o.b. Baltimore. 

BERRIES.—We quote No. 2 strawberries, 85c.; No. 2 gooseberries, 90c.; 
No. 2 red cherries, 80c.;. No. 2 blackberries 72%c.; No. 2 blueberries, 95c.; 
No. 2 raspberries, black or red, 90c. All f.o.b. Baltimore. 

HERRING ROE.—We have about 200 cases of No. 2 herring roe if unsold 
at $1.20 f.o.b. Baltimore. This stock is scarce. 

H.. P. Strasbaugh, Juue 29th writes: 


SPoT AND FUTURE TOMATOES.—Since we last wrote, the tomato market 
has been “‘going some.’’ Will it ever stop? This is the question. There 
are dark spots in Africa; also on the tomato horizon within the borders of 
Uncle Sam. The lower end of Maryland and Delaware, some counties in 
Virginia, Indiana and Missouri, and other western points, report drouth 
conditions still prevailing, plants not growing satisfactorily, and the best 
evidence of the packer’s attitude is that, although he courted 72%c. and 
75c. business until a couple of weeks ago, now he is decling business at 
77% and 80c., and again the festive tomato fools the conservative operator. 
Spots also seem to be determined to continue in the lead. Holders turned 
up their noses at offers of 87}¢c. might take a car or two at 90c., but even 
this does not seem to enthuse the man who had the nerve to hold until he 
obtained his price. Next week the market may be softer; holiday week 
usually upsets business and has a tendency to weaken the market, and yet 
who knows, who cares to predict, and all prophetic robes continue to hang 
on the hook. If we can find them, they are yours; just this and nothing 
more. 

Spot AND FuTURE CorN.—Offerings of spot corn extremely light, some 
lots practically sold up, and only now and then a carload, leaving but little 
assortment. Southern Maine style seems to be about cleaned up. We can 
offer two or three cars of this quality, subject to confirmation and previous 
sale, at 75c., 1% per cent. f.o.b. Ohio factory. There is nothing in sight in 
the East of this grade, and Blue Bell brand Country Gentleman is entirely 
cleaned up, so far as first hands are concerned. 

Wm. Silver & Co. remark, June 29th: 


FUTURE TOMATOES.—We were the recipients a few days ago of a letter 
from one of the large packing centers of southern Maryland to the effect 
that they had had no rain in that section since the middle of April—and it 
is, therefore, not surprising that all packers in that locality have withdrawn 
from the market. Nor does the dearth of rain seem to have been confined 
to any one section as has been indicated by the flood of buying orders for 


SLAYSMAN AUTOMATIC DOUBLE CAN WIPER 


ITS A GREAT 
SOLDER SAVER 


NO CAN SHOP IS 
COMPLETE WITHOUT ONE 


WRITE FOR PRICES 


801 E. PRATT STREET. 


SLAYSMAN & CO.,“**2"3F225°° AUTOMATIC CANMAKING MACHINERY 
BALTIMORE 


FACTORIES 
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future delivery which have poured in from the West. It only seems fair, 
however, to state that such conditions do not rule everywhere. If they did 
there would be practically no tomatoes packed this seasen. Some sections 
have been favored with very seasonable weather and in such territories 
plauts are looking well and crop prospects encouraging—and in some of the 
drouth-stricken sections local rains are occurring—which have very much 
ameliorated the situation in these particular localities, and much can yet be 
done if plants are obtained, especially at southern points. We have known 
fine crops from plants set out from the first to the middle of July in these 
southern and warm sections. 

On the other hand all interested must bear in mind that spot stocks are 
extremely well cleaned up—that hurry calls are coming for immediate de- 
livery of 100 case lots from large dealers—some even resorting to the long 
distance telephone. 

Straws generally indicate the way the wind blows. It would there- 
fore—seem only fair to predict that no matter how encouraging future 
weather conditions may be, surely a large pack is most unlikely and the 
market should rule firm, strong and steady to the end of the season. 

There is one other condition which should be considered—and that. is 
the demoralization among packers—which sometimes follows high prices— 
and causes them to pay fabulous prices for raw stock in order to make good 
future sales or to make imaginary profits, which have been counted—like 
the chickens—‘‘before they are hatched’’—and the other tendency among 
packers, who have freely booked future orders, to become unduly alarmed 
and falsely stimulate the market by buying from each other. It is to be 
hoped that the packers may have gained wisdom from past experience and 
may be enabled to conduct their efforts with cool and deliberate judgment 
and gain the benefit of a season — which, under careful management—should 


afford fair profits and enable them to recoupe the sad losses which they have 
suffered in the past. 


FutTuRE Corn.—Under present ruling conditions of spot corn of all 
varieties—and in view of the fact that orders for future delivery have been 
booked in very large quantities—it might be well for those who have not 
yet taken care of their future needs for extra and fancy grade to look well 
to their fences as the most desirable packings are practically all sold up and 
in such volume that—as is often the case—they may, before the season is 
over, be on the market to hedge. This will put high class packing of the 
various varieties of corn in still greater demand and harder to obtain. 

There is another point to consider—that is the fact of the recent big 
advance in tomatoes and the large volume of sales—which will undoubtedly 
cause many to turn their attention to corn and push this as a possible better 


money maker—especially in view of the fact that the demand for corn the 
last two years has greatly increased and that thisdemand may be still further 
augmented this season by the lamentable tendency among some tomato 
packers on high markets to run in an off grade—resulting in dissatisfied cus- 
tomers, rejected goods and market slumps. Altogether the situation bears 
watching, and some, who today are most smilingly sanguine, may awake 
some night in their dreams to find that they were not just as good guessers 
as today they may imagine. Changes often come in a night in the canned 
food business—and ‘‘The price of success is eternal vigilance’ and alertness 
to the changing day to day conditions. 

On June 30, E. L. Sanford Co, write: 


The most energetic buying of both spot and future standard and fancy 
tomatoes reminds one of the ‘‘Combination Days’’ We doubt if there has 
ever been a more complete cleanup of spot stocks than at the present time. 
With an unsatisfied demand two months before the packing season what 
may we expect of the market during July ? We have one or two cars No. 3 
standard Indiana at 95c. factory at this writing, which seller is unwilling to 
tie up for ‘‘sample approval.’’ The market is virtually the seller’s for spots 
and you may expect to pay his price to get any, as there are fully 100 buy- 
ers to one seller. é 

Futures are firmly held at 85c. factory. There is little or no prospect 
of this easing off, in fact the chances are in favor of higher prices, as there 
are always elements to consider before the pack is ready for canning. 

PEas.—The pack is still on, but the yield is not significant, and we 
doubt if it will total ‘“‘half a normal pack.’’ Few, if any, packers have been 
able to cover 80 per cent. of their bookings, and it is doubted whether the 
windup will bring out much of a surplus to offer. We have a few lots of 
fancy and extra selected Indiana 1911 peas to offer subject to prior sale. 

SwEET PoTaToEs.—If you have a surplus stock wire us quantity and 
name of packer, with your price and we will sell them for you at a good 
profit. Prefer Bound’s pack. 

PUMPKIN.—The scarcity of small green pie fruit is creating a good 
demand for pumpkin. We quote 800 cases No. 10 sanitary can, fancy stock, 
at $1.60 f.o.b. Indianapolis. 

Frank T. Stare Co. refer to Wisconsin peas as follows, June 29: 

The weather has been much more favorable this week, having turned 
decidedly cooler earlier in the week, and while this has resulted in an in- 
creased yield, the quality shows the serious effects of the hot weather of last 
week. We are now able to make our first offerings since the beginning of 
the pack. 


OLIVER J. JOHNSON, President. 


WHEELING CANS AND 
SOLDER HEMMED CAPS 


Wheeling Can Company, 


Wheeling, W. Va. 
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Preparation of Salmon Caviar. 
{From Consul Lester Maynard, Vladivostok.] 


The ever-increasing demand and the diminishing supply of sturgeon 
caviar led the fisherman of eastern Siberia to experiment with salmon roe, 
which had not only been considered useless for human consumption, but had 
even been looked upon as injurious to health. 

Up to 1907 the fishermen in the neighborhood of Nicolaevsk considered 
salmon roe valueless, but from that time it was demonstrated that caviar could 
be made so as to prove commercially profitable, and of such a quality that 
although it cannot compare with the taste of the sturgeon caviar, it is nev- 
er the less a great delicacy. Vast quantities of salmon roe are annually de- 
stroyed in Alaska, as they have discovered no means of preserving it, and 
should a taste be created in the United States for caviar of this kind, it 
would develop into a very important industry. The limited supply of stur- 
geon caviar and the consequent high prices places it beyond the reach of 
many who enjoy such delicasies, whereas salmon caviar could take its place 
may be practically within the reach of all. It is for this purpose that the 
following details of the preparation of salmon caviar for the market are being 
presented. 


fish over 4 years of age, and the best quality is obtained from the King sal- 
mon in Kamchatka. There are differences in the caviar produced from the 
various species of salmon, the runs of which occur at different periods of the 
fishing season,‘that is spring, summer, and autumn, and a marked differ- 
ence has been noted in eggs taken from fish caught at or near the seacoast 
as compared with fish caught farther up the river, and it has been found 
that the eggs taken from fish caught far up stream are too ripe for caviar 
manufacture, as the completed product turns yellow, whereas good salmon 
caviar should be a bright golden red. Those same conditions would apply 
in Alaska. 


PREPARATION OF THE ROE. 


After the eggs have been passed through a seive they are washed in 
clear cold water and then immediately soaked in brine, and are not in any 
way dry salted. Experiments have shown that Birkshire No. 2 salt from 
Great Britain and Crimean salt have given the best results, the salt from 
Germany and Japan making the caviar bitter. In addition to pure water 
and salt, a small quantity of grayish-white powder is mixed with the solu- 
tion, and this constitutes the secret part of the process. It is believed that 
this powder it salicylic acid, and possibly a littie borax, but experiments 
could be made and quickly determined if these answer the purpose. The 
entire success depends upon the strength of this solution, and where meth- 


CATCHING AND CLEANING THE FISH. 


Along the sea coast double-sided traps are used to catch the salmon, 
whereas in the rivers, in addition to drag seines, traps are used opened at 
the lower end, so as to catch the fish moving up stream. The drag seines 
in use in eastern Siberia are similar to those used in America. No special 
care is taken with the fish from which it is intended to remove the roe ex- 
cept that the fish must be absolutely fresh, and the sooner the roe is remov- 
ed after capture the better the results will be. Should it be impossible to 
remove the roe from the fish immediately after they are caught, they may 
be kept up to 24 honrs in cold water, provided they are not confined in a 
small space. By this is meant that a barge load of fish covered with cold 
water would be useless for caviar if kept for that length of time. 

The eggs are removed in the ordinary operation of cleaning the fish, the 
only special care necessary being to avoid rupturing the gall bladder, as 
this would ruin the caviar. After the roe is removed the eggs are passed 
through a galvanized-iron wire seive, copper seives having been found in- 
jurious. 

During the short time that experiments have been made in the Amur 
River and Kamchatka it was found that the best caviar is obtained from 


ods are the crudest the peasants who prepare caviar test the strength by 
taste, but a brine gauge may be used for this purpose, and the salt solution 
should be from 19 to 22 per cent. Should the solution be too strong, there 
is no method of removing the salt from the caviar and the latter is ruined. 


The addition of the powder is to counteract the bitter taste in the salt, 
presumably caused by iodine, as well as for preserving the caviar. The 
eggs should remain in the solution 25 to 45 minutes, governed by the 
strength of the brine and the temperature. They are then placed in bags 
and subjected to heavy pressure; the method employed in eastern Siberia is 
to place the bags between two blocks, the upper of which is pressed toward 
the lower by a pole lever, at one end of which a man suspends the weight. 
This pressure, although great does not crush the eggs, as they are flexible, 
and it causes a shrinking in the weight of the caviar of about 40 per cent. 
After being subjected to this pressure the caviar is immediately packed into 
wooden kegs and the process is completed, no oil or other substances being 
added. Selected caviar is packed in 1-pood (86.112 pounds avoirdupois) 
kegs, the ordinary caviar in kegs weighing 3 to 9 poods each. Care should 
be taken in the kind of wood used, as it has been proved that lime and oak 
spoil the caviar, the latter causing it to turn black. 


The HANDY Capper 
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Uses solder hemmed caps, stick 
or wire solder. 
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The HAWKINS UNIVERSAL EXHAUSTER 
TAKES ALL SIZES OF CANS ANY CAPACITY DESIRED 


The COLBERT ROTARY TOMATO’ FILLER 


MEASURES AMOUNT FOR EACH CAN FILLS WITHOUT WASTE 
PACKS WHOLE TOMATOES WITHOUT CRUSHING 
CAPACITY, UP TO 70 CANS PER MINUTE 


The HAWKINS CAPPER 


UNEQUALLED FOR DURABILITY and QUALITY OF WORK 
CAPACITY UP TO 95 CANS PER MINUTE 
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As there is practically no oil in the roe nothing is done to eliminate it, 
and no artificial coloring matter is used. After the caviar is packed in kegs 
it should be stored in a cold place, but not frozen, as this would cause the 
eggs to split and the water to evavorate, and the caviar would then be too 
salty for use. 

LABOR AND OUTPUT—SECURING USE OF RECIPE. 

Those employed in eastern Siberia for the preparation of caviar can 
hardly be classed as skilled laborers, as ordinary fishermen are used in all 
parts of the work except in the preparation of the brine, which is usually 
prepared by the owner of the station, who holds the secret, or where the 
owner is not acquainted with the secret he pays a fixed amount per season 
to have his caviar prepared. Barakoff, of Nicolaevsk is believed to prepare 
the best caviar, and he and his two sons possess a formula for making the 
brine which they prepare. Undoubtedly arrangements could be made with 
them for the purchase of the recipe if it is found impossible to get satisfac- 
tory results by experiments. In experimenting it must be remembered that 
delay spoils the caviar, and that there is no method of decreasing or increas- 
ing the strength of the solution after the eggs have once been submerged, 
as remaining in the solution too long ruins the caviar; in fact, the solution 
must be absolutely right before the eggs are submerged or the roe obtained 
during the entire year may be wasted in experiments. 

The amount of work that can be done by one laborer varies greatly, 
depending upon his ability to clean fish, and ranges from 400 to 1,000 fish 
per day. The average weight of the fish being considered 8 to 10 pounds, 
1,000 fish will produce about 150 pounds net weight of caviar. In dealing 
with the question of labor, it cannot be estimated by taking a certain num- 
ber of hours per day and a fixed number of days per month, as the work is 
governed entirely by the run of the fish, there being intervals of several 
days when no work is done, followed by a few days of 16 to 18 hours per 
day, but an average may be taken based on the above figures, and a crew 
of eight men working one month will produce about 45,000 pounds of cavlar. 
At the rate of 15 days per month, this would average about 375 pounds per 
man per working day. The finished product weighs about 60 per cent. of 
the original weight of the roe. 

AN OVERSTOCKED MARKET—YIELDS FROM DIFFERENT VARIETIES. 

The principal market for salmon caviar is European Russia, more par- 
ticularly Moscow and St. Petersburg, and it is gradually being introduced 
into the other countries of Europe. However as the supply is so great and 
the demand so new, the European market has been overstocked and the 
price has dropped; hence, unless a larger market can be found, the industry 


will be largely abandoned and the roe again thrown away. This caviar is 
known through the Russian market as kitovia or krasnia ekra (salmon or 


red caviar). 


The runs of gorbusha, which is also known as nerka or krasnia riba or 
: krasna, among Alaskan salmon canneries is known as the humpback or 
‘‘pink’’ salmon, occur in the spring, and this species yields about 90 pounds 
of caviar per 1,000 fish. The runs of keta occur in the summer, and this 
species is known in Alaska as the red, sockeye, or blueback, and yields on 
an average 126 pounds of caviar per 1,000 fish. The run of the kisutch or 
milkstchitsch occurs in the autumn, and is known in Alaska as the coho, 
medium red, or silver, and this variety yields about 144 pounds per 1,000 


fish. 


‘Trade-Marks Sought to be Registered in Patent Office. 


The following trade-marks have been favorably acted upon by the 
U. 8. Patent Office, and will be registered at the expiration of 30 days 
Any person who believes he would be damaged 
by the registration of a mark is entitled by law to oppose it within said 
Information how to proceed will be furnished on application to 
Edw. 8. Duvall, Jr., Patent and Trade-Mark Lawyer, Loan and Trust 


unless objection be made. 
period. 


Building, Washington, D. C., to whom all inquiries should be addressed. 
Serial No. 
43,031 


Used on canned salmon. Claims use since 1889. 


Word: Treff. Owner, United Sardine Factories, 
Norway. Used on canned sardines. Claims use since March 7, 
1910. 


54,095 


54,277 Words: Deep Sea. 
Under 10 year proviso. 
54,857 . 


man. Owner, Grimes Canning & Preserving Co., Grimes, 


Used on canned corn, canned pumpkin and canned hominy. Claims 


use since September, 1902. 


55,923 Word: Garland. Owner, W. F. Assau Canning Co., Balti- 
more, Md. Used on canned fruits and vegetables. Claims use 
since June 6, 1891. 

55,925 Words:. High Grade Brand. Owner, W. F. Assau Canning 


Co., Baltimore, Md. Used on canned 


fruits and vegetables. 
Claims use since June 6, 1891. . 
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EMPLOYMENT EXCHANGE. 


NOTICE TO ADVERTISERS.—Paid subscribers can use this column 
Free for securing either positions or hands, To all others the charge is 
$2.00 per inch, per insertion $5.00 monthly ; cash with order, Where the 
address is care of THE TRADE, stamps should be sent to be used in for- 
warding answers, as the P. O. requires renewed postage on such, 

Advertisements will be carried for one month from date received, 
unless notified to the contrary at the end of one month. Advertisers 
should drop us a postal if the ad is wished continued. 


HELP WANTED. 


WANTED—Men who are thoroughly familiar with the canning busi- 
ness to prepare for better positions than they now hold. Competent men 
are always in demand at good salaries. Make yourself competent to ac- 
cept amy position by getting a ‘Complete Course in Canning,’’ the 245 
page book that is endorsed by the entire industry. Price $5 co, postpaid, 
cash with order. Address, THE TRADER, Baltimore, Md. 


“TELL YOUR FRIENDS.’’ 

WANTED:—Man who understands machinery in gotins house, and 
also can secure first grade engineers license Steady employment for 
competent man. Address ‘‘BALTIMORE,”’ care The Trade. 


WANTED—First-class Catsup maker. Address, with full particulars 
regarding experience, salary, etc., ‘‘B’’ care THE TRADE. 


WANTED.—Catsup Cook, competent to superintend branch factory; 
references required. Address, ‘‘CIPHER,’’ care THE TRADE, 


WaANTED—We have a permanent position, with good future prospects, 
for a processor under thirty-five, experienced with tomato products, and 
with executive ability, taste and discrimination necessary to produce ex- 
ceptionally choice goods. Mechanical ability desirable, but not essential. 
Must be energetic and reliable. Give full information in first letter, with 
salary expected. Replies held in strictest confidence. Address, ‘‘C. P.A.,’’ 
care THE TRADE. 


WANTED —High-class, practical man who thoroughly understands the 
making of fruit preserves and fruit juices; no one need apply who has not 
had broad and thorough experience. Give references ate full details. 
Address, ‘‘VARIETIES,”’ care THE TRADE. 


WANTED—An experienced -Maine Style Corn Srocessor. Must be 
strictly sober man, References required. Address, P. O. Box 25, Balti- 
more, Md. 


SITUATIONS WANTED. é 


WANTED—By an experienced man, situation as Manager or Superin- 
tendent of Canning Factory. Can pack anything. Address ‘‘J. E. S.” 
care THE TRADE. 


PosITION WANTED—By a practical and up-to-date superintendent, 
having 14 years’ experience in putting up all kinds of pickles with preser- 
vatives, and also all kinds of sauces and catsups without preservatives. 
Can give good references. Address, 1641, care THE TRADE. 


PosITION WANTED:—By practical and up-to-date Superintendent- 
Precessor, for the season of 1911. Have had 18 years experience in can- 
ning fruits and vegetables of all kinds and Ribbon Cane Syrup. Under- 
stand all machinery; can remodel your old plant or build a new one, to 
best advantage and pack goods at the least possible cost. Address G. G. 
W., 612 E. Grand River St., Clinton, Mo. 


PosITION WANTED.—The firm that I have been with for the last seven 
years as Superintendent and Processor have sold out, and I am open for 
engagement. Well posted on Fruits and Vegetables, Peas, Corn, Toma- 
toes. I hold good letters from my present firm; must be a first-class 
place. ‘‘HUSTLER,”’ care THE TRADE. 


WANTED—A Position, by a preserver, canner and first-class catsup 
cook; 25 years experience. Only make best grades, without any preserva- 
tives. Would like to hear from some reliable firm. Have best of refer- 
ences. H. HOFDANK, 

Box 16, Madisonville, Ohio. 


WANTED—By cannery superintendent of twenty years practical ex- 
perience; six years with sanitary cans. Sober, industrious, careful 
manager, Full line fruits and vegetables. Need a job and will appre- 
ciate it. Address A. L. MARTIN, Sulphur Springs, Tex. 


WANTED.—Situation by practical catsup maker, proficient in all 
grades. Capable of making both pulp and catsup that will pass inspec- 
tion. Also pack full line of fruits and vegetables, with many special 
articles, Address, “BOX FIVE,” care THE TRADE. 


WANTED.—Position by expert Spirit and Cider Vinegar maker. 25 
ears experience, can also salt down and process pickles. Address, 
“VINEGAR,”’ care THE TRADE. 


PROCESS ALL YOUR FOODS 


With Knowledge and a Grain of 
Common Sense 


The business of Preserving Fruits and 
Vegetables, if profit is expected, must be con- 
ducted without serious mistakes. Any mis- 
take that results in the loss of one day’s pack 
is usually equal to at least $100 in real money. © 

Therefore, it is but good business to be 
sure you are right before going ahead. If 
you are puzzled, give me a chance to set you 
straight. Write me today, or any time you 
are in trouble. Telegraph if you are in a 


hurry. 


ADDRESS, 


W. L. HINCHMAN, Ph. G. 


CHEMIST AND ANALYST 
EXPERT IN PACKING AND PRESERVING 


No. 1 W. Main Street, - - Haddonfield, N. J. 


TIMORE THEATRES 
WEEK OF JULY 10, 1911 


PosITtION WANTED—Would like to represent in Kansas City, Mo., 
some good pickle and preserve house, having been on retail and wholesale 
grocery trade here for the past twelve (12) years. Address ‘‘K, C.” 
care THE TRADE. ‘ 


POSITION WANTED—By a manager and superintendent processor, 
having had 20 years experience canning and preserving pineapples and all 
kinds of fruits and vegetables. Thoroughly understand the preserving of 
jams, jellies, catsup, chili sauce, mincemeat, mustard, penal fruits and a 
full line of soda-fountain specialties. Expert in putting up plants for 


canning and preserving pineapples, as well as all kinds of canned goods, 
Thoroughly understand the sanitary can system and machinery. 
manager of help. Executive ability. References. 


Address ‘‘SANITARY CAN,”’ care THE TRADE. 


FORD’S. 
July 24—HOWE’S TRAVEL FESTIVAL. 


MARYLAND. 
Matinee Daily. 


KEITH STAR ATTRACTIONS. 
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Private Brand Labels. 


For a long time past, the subject of jobbers’ brands of can- 
ned goods has been agitated, some of the packers being partic- 
ularly anxious to have private brands done away with by jaw. 

One argument in favor of doing away with them and those 
requiring the actual name of the manufacturer or canner on each 
package, is that it would lead to the packing of better grades of 
goods, or rather, to the elimination of certain cheap goods, as 
for instance, some kinds of fruits which possess little or no flavor. 
The packers have seemed to look with more favor on the idea 
than anyone else, one point being that some of them complain 
that wholesalers are not willing to pay respectable prices for 
their products, 

With the wholesalers, the matter of private brands on their 
best goods is a matter of much concern, as they can push those 
goods with a view to both profit and prestige, and, as is well- 
known, many of the jobbers have built up valuable reputations 
for their best brands. 

These private brands are an advantage tothe retailer, be- 
cause very likely he has the exclusive sale of one particular 
brand in his sectlon, and thus can enhance the reputation of his 
store by co-operating with that particular jobber, for the public 
soon learns to know the names of the brands, and many persons 
ask for the goods by brand name. 

At the National Wholesale Grocers’ Convention recently, 
Thomas P. Sullivan, president of the National Retail Grocers’ 
Association, asserted that the doing away with jobbers’ brands, 
by requiring the packers’ names on each label, would simply be 
a step toward packers selling the goods directly to the public 
over the heads of the retail grocers. It certainly seems as if Mr. 
Sullivan’s contention is correct, and if so, retailers, generally 
should join hands with the wholesalers in opposing the passage 
of laws which require the packers’ names on their labels. 


While we doubt if the sale of goods direct to consumers by 
packers, thus eliminating both the wholesaler and retailer, would 
prove as satisfactory or profitable as selling goods by the carload 
to the wholesalers, there are doubtless packers who would be 
tempted to undertake this method, and as everybody knows, 
‘‘from producer to consumer’’ is a taking advertising phrase. 
It would be far more expensive for a packer to ship a gross or 
two gross of assorted cans, so many cans of peas, so many cans 
of corn and so on to a consumer, than it would be to ship out a 
car of one class of goods and a very expensive advertising and 
selling campaign would be necessary. A few months ago, how- 
ever, a packer in New York state did advertise and sell to the 
public direct, with what success we do not know. Doubtless, if 
private labels were done away with, others would be tempted to 
offer their goods direct to the best class of trade. There are 
some consumers in every community who would not mind in- 
vesting $50 or more in an assortment of canned goods, as is evi- 
denced by the success wholesalers’ and packers’ representatives 
have had in the way of soliciting consumer business, in conjunc- 
tion with grocers. Not long ago over 100 orders ranging from 
a few dollars to $75, quite a number of them running from $20 
to $50 each, were secured by a wholesaler’s demonstrator, who 
called on a grocer’s customers with a fine line of samples, thus 
showing that ‘‘from factory to consumer’’ is by no means an im- 
possibility. 

Perhaps it would be wise for grocers’ associations to oppose 
this movement to have the national or other laws changed, so as 
to require packers’ names on every label. It might mean serious 


injury to both retailers and wholesalers and yet secure no real 
advantage to the public.—Grocers’ Magazine, Boston. 


To Save Money See the 


“Wanted & For Sale” Ads 


“DRY POWDER” 
NON-POISONOUS” 


Bannerman Chemical Co. 


You undoubtedly can use A GOOD DISINFECTANT 


Bannerman’s “Phenyle” 


“Used by Canners who Know’”’ 


ESTABLISHED 1880 


is 97**hoo% active 


Syracuse, N. Y. 


M-H Continuous Corn Mixers and Cooker 
Feeders. 


M-H Double Tank Mixers and Cookers. 


UALITY 


M-H 6 Cylinder Standard Upright Cooker- M-H 4 Cylinder Standard Upright Cooker- 
Fillers. Capacity 125 cams per minute. M- 4 Fillers. Capacity 75 cans per minute. 


HIGH CLASS STANDARD CANNING MACHINERY IS 
COMPELLING ATTENTION 


McINTYRE-HAIGHT GANNING MACHINERY 60, - - - - 


M-H Double Horizontal Corn Mixers. 


M-H Corn Silker—the new, simple, high 
capacity Corn Silker. 


Gibson Gity, Ill, 


SOMETHING ENTIRELY NEW IN THE LACQUER LINE 


or benzine; can be applied by hand or machine. 


JOHN G. SONS, 


MAIER’S ELASTIC QUICK DRYING LACQUER 


Remains elastic; dries quickly; will not break or chip; flows free under the brush. Will mix with turpentine 
Manufactured in different colors. 


For VERY RUSTY CANS, use our SILVER LACQUER; Nothing Better. Manufactured and sold only by 


Write for samples. 


: BALTIMORE, MD. 


IN WRITING ADVERTISERS, KCNDLY MENTION THE TRADE. 
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Users of KNAPP and HAMMOND FASTER LABELING 
Labeling Machines__— 

Ought to appeal to you. 

It can be done; and in this way: 


Use TACKS’ Labeling Gum No. 127 


This will m:a1 not only faster, but better labeling. No labels, re missed; there 
are no stops to take out cans which have failed to catch the label. Less is used than of 
any other paste; and it is, therefore, cleaner and more convenient, as well as more eco- 
nomical. And, being a heavy Gum, it hardens on the cans at once, and CANNOT 
POSSIBLY CAUSE RUST SPOTS ON CANS OR DISCOLORATION OF LABELS. 

For use on all styles of machines having a pick-up end and paste belt. For the 
machines which pick up and paste from the same end—use TACKSTICK, condensed 


Write for samples and full information, stating style of machine. ‘ 
Distributing 2 
TACKS MANUFACTURING CO. Houses at:— 7 
217 to 223 WEST STREET - UTICA, N. Y. Chicago, Ill. 


Baltimore, Md. 
San Francisco, Cal. 
Portland, Me. 


A. K. ROBINS & CO., Agents for Baltimore Dist Tct London, England. 


*, 


STICKNEY The 
$125.00 


cans, and do perfect work. . . . 


CONDENSED MILK IS RIGHT IN EVERY RESPECT 


FILLER 
by all the largest concerns. . . . . ; 
fae \ Fe season in the average can- 


é 
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SPECIAL FILLING MACHINES for ning factory. For prices, 
any purpose or capacity. EVAPOR- 
ATED CREAM, BAKED BEANS, 
FATS, OILS, MUSTARDS, etc., in 


° round or square cans or glass jars. 


HENRY R. STICKNEY 


PORTLAND, MAINE, U.S. A. 


SPECIAL AGENT BURDEN & BL AK ESLEE : 


SPRAGUE CANNING MACHINERY COMPANY, 
FOR 


NEW ENGLAND STATES. Cazenovia, - - = N.Y. 


terms, etc., address 


A. K. ROBINS & CO., 


AGENTS FOR BALTIMORE DISTRICT 


or the manufacturers 


IN WRITING ADVERTISERS, KINDLY MENTION THE TRADE. 
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PUBLISHED EVERY FRIDAY BY 


THE TRADE COMPANY, 
BALTIMORE, MD. 
A. I. JupcE, - Manager and Editor. 
304-5 Maryland Savings Bank Building, Baltimore, Md. 


THE TRADE is the only paper published exclusively in the interest 
of the Canned Food FPackers of the United States and Canada. 
Established in 1878. 


TERMS OF SUBSCRIPTION. 
Payable in advance, on receipt of bill. 


One year, - - - - - - - $2.00 
Six months, - - - - - - - - . $1.00 
Foreign, - - - - - $4.00 
Canada, - - - - - - $3.00 


ADVERTISING RaTES.—According to space and location. 
Make all Drafts or Money Orders payable to THE TRADE Co. 
Address all communications to THE TRADE Co., Baltimore, Md. 


Notices of Hands Wanted or Situations Wanted will be inserted 
free for paid annual subscribers; other parties will be charged §2 00 
per incu per insertion, $5.00 per month. 


Packers are invited and requested to use the ¢olumns of THE TRADE 
for inquiries and discussions among themselves on all matters pertaining to 
their business. 


Business communications from all sections are desired, but anonymous 
letters wili ve ignored. A. I, JUDGE, Managing Editor. 


Entered at the Postoffice, Baltimore, Md., as second-class mail matter, 


BALTIMORE, FRIDAY, JULY 7, 1911. 


EDITORIAL JOTTINGS. 


One hundred and ’steen in the shade, and the shade four 
miles away! Old Sol had ‘‘some’’ Fourth of July; started it 
early and does not seem able to get over it. 


Question: If field corn which was reported as the best crop 
of the year, jumped six points on the Exchanges in one day 
(that is went up six cents per bushel in price) because of the 
damage from excessive heat in all corn sections of the East and 
West, how much should canned sugar corn advance from the 
same causes ? 


Iowa, Indiana, Illinois, Kansas and all the great western 
corn growing States, and in all of which sugar corn is exten- 
sively grown, report such damage to their field corn crops from 
the drouth and excessively high temperatures, that the price of 
corn on the great corn exchanges of the country advanced 
6 cents per bushel in one day’s trading. If field corn was so 
severely damaged, sugar or sweet corn must have suffered to an 
even greater extent. 


Last week we told corn packers not to be too hasty about 
accepting further future orders at any price, because the crop 
was not yet made; but we did not expect such early confirma- 
tion of our advice. It used to be that when the corn pack was 


heavy the tomato pack was light and vice versa; but with each 
recurring year these two staples are drawing more closely to 
gether in their packs, and we will not be surprised to see corn 
added to the short pack this season, along with tomatoes. 


It was predicted that the West, with New York State, 
would have a good pack of early peas, because both sections 
seemed to be having good weather at the time the crop here was 
being burned up; and it was later reported that prospects for the 
late pack were good. ‘The former prediction has fallen by the 
wayside, for the pack of early peas there is little, if any, better 
than 50 per cent. of normal, and the late peas are being burned 
and stunted by the excessive heat. 

Simply further evidences that it is a year for the canners to 
be very careful, for it is a year of disappointments and crop 
failures. If handled properly it shuuld bea year that will bring 
profit to the canners—but not if the pack is sold as low priced 
futures. 


We yield to the temptation to ask, ‘‘Where is the justice 
in compelling a canner to sell 100 per cent. delivery on future 
contracts in the face of such happenings as these ?’’ 


Maine is evidently anxious to follow the good example of 
Minnesota, in having the State supervise the canning opera- 
tions, and so be able to endorse the pack of canned foods within 
its borders. It has recently passed a,food law, requiring the 
regular inspection of all canning factories by competent State 
inspectors; this law requiring the issuance of a license to operate 
upon the payment of $100 or more. Upon the failure to fully 
comply with all sanitary requirements this license may be re- 
voked and the factory closed. 

When you consider that the canners are paying for such 
inspection, it can be seen that its value is appreciated. The 
canners in many other States are working in close harmony 
with the State officers of the food law, but we believe Minnesota 
and Maine have the right idea and are properly putting it into 
execution. What State will be next? 


Maryland should do so at once, and so should all other 
States where canning is carried on. We are all inclined to pick 
the mote from our neighbor's eye, while we leave the beam in 
our own; and in this question we advise all canners to take the 
proposition to heart, studying their own cases so that they will 
see wherein they fall short, and then set about arranging their 
factories so that they will meet the requirements of any or all 
inspectors. And that they do this at once, for the time of the 
visitation of an inspector is never known. With the factories 
so arranged then let every individual canner réquest his State to 
appoint such inspectors as these two States have done. 


The education of the retail grocers of this country in the 
elementary principles of canned foods would be of the greatest 
benefit to the industry. This everyone in the industry recog- 
nizes, and we thought we saw a golden opportunity to accom- 
plish much in this direction through their National Association; 
but it now appears that much cannot be expected from the 
National Retail Grocers’ Association. At their meeting in Den- 
ver they had but a couple of hundred delegates out of the hun- 
dreds of thousands of retail grocers in this country and Canada. 

The grocery journals will say that they are the channels 
through which to reach this great class, and we agree with them 
for they are the means of reaching this trade. In fact, these 
journals are now busy trying to induce the National Canners’ 
Association to spend their money in their columns to advertise 
canned foods. 

But in this they are absolutely wrong. What these journals 
should do isto inaugurate a campaign of education regarding 
canned foods. They do this with regard to coffees, teas and a 
hundred other things, why not with canned foods? Then when 
this campaign has gained good headway, and interest in the na- 
ture of canned foods has been thoroughly aroused among their 
readers, let them seek the advertisements of the individuai can- 
ners. That is their field. 


Allied [ndustries 
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Take the Chance 
of Your Cans Rusting 5 


THE BURT 

Lacquering Machine 
Affords a Sure and 
Cheap Protection! 


It applies the lacquer with brushes, using “just enough” for 
the purpose—all surplus lacquer is removed in a practical way, 
and the result is, a handsome and rust-proof coating free of 
streaks. This attracts the consumer, relieves you of all loss 
caused by rusty cans, and the cost is only 5c. per case! Can 


you afford to be without such an indispensable machine? 


Burt Machine Company 


It will pay to investigate the ‘Burt Baltimore, 
Method of Lacquering’’---just write us 
what size cans are used and the output. Md. 


IN WRITING ADVERTISERS, KINDLY MENTION THE TRADE. 
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But in the present mental condition of the average retail 
grocer who knows nothing whatever about canned foods, their 
nature or methods of production, in fact knows less about can- 
ned foods than of any other article hand'ed in the store (and we 
say this advisedly, after a very extensive and intimate experience 
with them and the way they handle and know their stocks) it 
would be foolish for the packer of the better grades of canned 
foods to advertise his line in these grocery journals because his 
good seed would fall upon barren ground. The grocery journals 
must prepare this ground so that the advertising will produce 
good fruit; and when they do they will find that they have start- 
ed the harvest of a bountiful crop of good business. 

The grocery journals of a section could and would carry the 
advertisements of the canners of that section, so that the goods 
packed in one section would be distributed and consumed in that 
section. This would result in a multitude of benefits to every- 
one concerned. 

In the first place it would stop Maryland shipping tomatoes 
to Indiana, and Indiana shipping tomatoes to Maryland, thus 
making a considerable saving in freights. This saving of 
freights would enable the packers to secure better prices for 
their packs, the jobbers to distribute the goods at better figures 
and the consumers to buy the goods at lower prices, for the 
item of freight is a very considerable one. 

It will result in an increase of business for the canners, for 
the jobbers, for the retailers and last but not least for the gro- 
cery journals, when the retail grocers of this country learn to 
know canned foods and how to intelligently talk them to their 
customers. 

Now, grocery journal editors, train your guns and fire 
away; but remember we are not seeking to grind an axe; we 
are not asking you todo something for nothing (as you are 
continuously asked) but to do that which is not alone your duty 


to your readers, but which will bring golden dollars to your 
pockets if you doit rightly. 


|mproved Automatic Can Stamper 


For Marking 
Tin Cans of 
All Styles and | 

Sizes 


We make an extra | 
attachment for mark- 


ing Sanitary Cans. 


Cedar Grove, Wis,, July 2, 1910 
Perfect Can Stamper Co., Le Roy, N. Y. 
Gentlemen :—Herewith check $50 for your Perfect Can Stamper, Your 
machine proves to be entirely satisfactory. 
Yours truly, Dutch Canning & Pickling Co. 


PERFECT CAN STAMPER CO. Le Roy, N. Y. 
WM. H. SMITH, General Agent 


Philippine Fish Possibilities. 


{From Consul General George E. Anderson, Hongkong.] 


The possibilities of fish production along the lower China 
coast are commencing to appeal to business interests generally, 
and it is likely that there will soon be important developments 
in the fishing industry. The success of steam trawling in 
Japanese waters has appealed to Hongkong capitalists, who have 
organized a steam trawling concern which is now at work and is 
successfully developing a business. 


The latest fishery enterprise in the Far East has been the 
canning of sardines and anchovies in the Philippines. At the 
recent fair held in Manila were displayed 50 cans of sardines put 
up by the Bureau of Science of the Philippine Government. 
The fish were packed in peanut oil of Philppine production, 
with the usual spices, in oval tins furnished for the experiment 
by local Chinese tinners. The fish were first salted and cleaned, 
soaked in brine and washed to remove the scales, dried in the 
open air, boiled in oil, drained off and packed. The tins, after 
being soldered, were immerced in boiling water for two hours. 
This simple process produced a fair grade of packed fish. 


The peanut oil can be had in large quantities at compara- 
tively low figures. The supply of sardines and anchovies in 
Philippine waters is said to be very large. Sufficient of these 
fish are said to be caught in Manila Bay alone to supply a fact- 
ory catering not only to the needs of the Philippine Islands in 
the way of packed fish of this grade, but for a considerable 
export trade as well, while there are innumerable other localities 
where this supply can be duplicated. It is thought that with 
the cheap local labor a canning industry can be established upon 
a large scale which may become an important element in the 
prosperity of the islands in the near future. 


The Philippine species of sardines and anchovies are re- 
ported to be delicate little fish of exceptionally good flavor and 
fair size and compare favorably in all respects with similar fish 
in all parts of the world. The matter of developing the indus- 
try is being taken up with experienced fish canners of the United 
States [the addresses of those interested being obtainable from 
the Bureau of Manufactures]. 


BUSINESS-GETTING PUBLICITY 


for canners and packers is the kind that brings 
them orders, creates a name and a reputation for 
their brands and goods, and keeps the retail gro- 
cer ‘boosting’ all canned foods to his -customers 
and friends. ‘The best way to reach and educate 
the retail grocers is through 


The RETAILERS’ JOURNAL 
The Magazine of the Grocery Trade 
Published Monthly at 
36 La Salle Street CHICAGO, ILL. 


SEEDS FOR GANNERS AND PACKERS 


THE NAME THAT STANDS FOR QUALITY 


IN WRITING ADVERTISERS, KINDLY MENTION THE TRADE. 
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THE TRADE. 


MFG. CO. 


125-127 EAST FALLS AVENUE, 
BALTIMORE, MD. 


Manufacturers of 


PATENT GASOLINE BURNERS, 
FIRE POTS AND HEATERS 


Repairs Promptly Attended te. 


CANNING HOUSE SUNDRIES 


BARGAINS IN USED MACHINES 


Baker single dump Scalder 

Baker double dump Scalder 

Huntley Bean Grader 

Burt Can Wiper 

Sprague Corn Silk Brusher 

Hawkins Capper complete with wiper 
Invincible Bean Grader, 3 shoe 
Stevens power Tomato Filler 
Burnham single Filler Cooker 


Copper Jacket Kettles, 30 and 60 gallons 


Reeves Variable Speed Transmissions, Nos. 0, 
1 and 2. All variations . 


Sturtevant Blowers 
Root Blowers 
Batteries of 5 Clipper Pea Picking Tables 


All of above are in first class running order, 
having been completely overhauled. 


Prices on Application. 


S. F. SHERMAN, Utica, N. Y. 


Special Eastern Agents fer 


The “Sprague” 
Line of Canning Machinery 
‘‘Hawkins” Continuous Capper, 
*‘Colbert’s Rotary’’ Tomato 
Filler, Model ‘‘M’’ Corn 
Cutters, Corn Cookers 


If it is 

used ina Silkers and all 
Canning 

Factory Machines for 
We sell it 


Canning Purposes 


Cans, Shooks, 
Solder, Crates, tor the Asking 
Climax Flux, Worry, 
**‘Lockwood”’ 
Gas Machines, 
Tools, Ete., Etc. 


The N. K. SMYTHE Pineapple Slicer 


This machine is built to slice the fruit into 
one-half (4g) inch slices, or eight pieces to 
the can. 


It can be made to order to slice the fruit 
any thickness required. 


8 slice machine $250.00 
0 280.00 


One quarter the cost of machine to accom- 
pany the order. 


Prices, f. 0. b. Honolulu are: {1 


--- ADDRESS... 


N. K. SMYTHE, BUCKLE LANE, 


HONOLULU, Hawaii. 


IN WRITING ADVERTISERS, KINDLY MENTION THE TRADE. 
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A No. 2% Instead of a No. 3 Can? 


June 2Ist, 
Editor, THE TRADE, 
Baltimore, Md. 

In your issue of Friday June 16th. I see quite an interest- 
ing article from your very able writer, Wrangler, which follows 
upon the point that I have been hammering at for a long time. 
He advocates a No. 2% can, and that is exactly what I have 
been advocating. 

The No. 2% can as it is today is not what is necessary if 
the can is to be well filled and retailed at the universal and popu- 
lar price of 10c. percan. A No. 234 can should be midway be- 
tween a No. 2 and No. 3 in size, and should hold, say, 6 ounces 
less than a No. 3 can instead of 3 ounces less, which is the 
difference between the No. 2% and No. 3 can of commerce to- 
day. 

One of the troubles about your present No. 2% can, is that 
the can manufacturers make a difference of only 50c. per M. in 
them which amounts to about %c. per doz. sothat about the only 
difference a packer can make on tomatoes, which seems to be 
the bone of contention at this time, is only 2}4c. per doz. less 
than No. 3’s ,if, however, a can was adopted that was between 
a No. 2 and No. 3, and the price of the No. 234 can fixed close 
to midway between the price of the No. 2 and No. 3, there 
would be enough difference in size to make a price of 734c. per 
doz. between the price of that can and the price of a No. 3. 

A No. 2 can of tomatoes, stringless beans, pumpkin, etc., 
is not large enough for a family of 5, while a No. 3 can is a lit- 
tle bit too large, so that a No. 2% can world fill the long felt 
want, and would enable the packer to fill that size can full of 
fruits or vegetables, as the case may be, without using pulp and 
water and go to the consumer as an honestly packed package at 
10c. per can. 


To illustrate my point; while the writer was at the Milwau- 
kee Convention recently, his business took him to St. Paul, Du- 
luth and the other jobbing points up in that country, travelling 
on the same train with the writer was the representative of an 
eastern factory, he was selling No. 3 tomatoes, cans partly filled 
with tomatoes and the balance of the can filled with pulpat 7oc. 
per dozen. I was trying to sell a full standard No 3 tomato at 
8oc. per doz. and a No. 2% ean at 7734c. perdoz. My competi- 
tor sold entirely out of his cheap goods, and I did not sell a case. 

The buyers in apologizing for buying the cheaper goods, 
said, that they have to have a tomato that would reach some of 
the distant points at such a price that it still could be retailed 
for 10oc. toaconsumer. This is another case of, the consumer 
pays the freight, in other words, in order to supply the consum- 
er with a can of tomatoes at roc. per can, the jobber bought the 
inferior article, knowing that he was buying it because he had 
to have something to retail for roc. 

I am sure that the jobber would have bought a No. 2% can 
that would weigh about 32 oz. gross, if he were assured that 
that can was filled completely full of tomatoes at 7oc. per doz. 
it would have been better for all parties concerned. Instead of 
weighing 67 pounds to the case, such a package would weigh 
about 58 pounds to the case, there being a saving in the weight 
of the material out of which the package is made, because of 
a lighter package, and a saving in the weigt of the material in 
the cans, and the cans themselves. 

Standard tomatoes of course have practically been sold out 
since the short crop reports have been confirmed, but before they 
were confirmed, one of my best travelling men visited not less 
than 40 different jobbing centers and did practically no business 
at all on tomatoes, because there were others who were selling 
seconds, cans partly filled with water or pulp, at less price. 
There is only a limited demand for fine goods, the real consum- 
ers of canned foods are of the rank and file, the mechanic and 


LAIGHT STREET STORES 


WASHINGTON, WEST & LAIGHT STS. 


On the water-front, in center of Shipping and Jobbing District 


season’s pack of CANNED GOODS from any 
of the docks direct to our warehouses, ADVANCE 
TRANSPORTATION CHARGES and make 
LIBERAL ADVANCES. 


West Side Warehouse Co. 
79-101 Laight St., New York City 


We are prepared to take part or all of a 


LABELING IF REQUIRED. FORWARDING. 
CORRESPONDENCE SOLICITED. 


Your Every Need 


Supplied by 


Judge 


356 Market St. San Francisco, Cal. 


SALES AGENT FOR: 


Sprague Canning Machinery Co. 
J.B. Ford Co., ‘Wyandotte Peeling: Material) 
Torris, Wold & Co., (Sanitary Can Machinery) 


MACHINERY, SUPPLIES, Etc. 


CANNIN 


Fruits, Vegetables and Salmon 


FOR 
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Wanted and For Sale. 


This is a page that must be read every week to be appreciated, You are not likely to be interested every week, in what is offered here, but it is possible 
you will be a dozen times in the year. If you fail to see and accept your opportunity your time is lost, 
together with money. Prices and terms upon application. 


Machinery for Sale. 


For Sale Cheap:—One 40 and one 75 h. p. Vertical Steam 
Boilers. One 6, one 8 and one 15 h. p. Vertical Steam Engines. 


Address, Slaysman & Co., 801 E. Pratt St., Baltimore, Md. 


2 Triumph Scalders. 
I Washer. 
1 Cox Scalder. All in fair condition. 


Address, ‘‘NEW JERSEY,’’ care THE TRADE. 


M. & S. Conant double, Burnham single corn cookers. 
Hawkins, Star, Cox Power, Sprague single cappers; Auto Tip- 
per; M. & S. Silkers, Morral Corn Cutters; Harris, Hawkins’ 
Hoists; Retorts round and square; King, Jersey Queen, Moore 
& Bristol, Stevens Tomato Fillers; Sprague Continuous Exhaust; 
Grasshopper, Remington Power, Baker Double Dump Scalders; 
Pulp Machine; Dynamos and Switchboards; Power Shaker Fil- 
lers; 15, 20, 25, 30, 40, 125 H. P. Hor. Engines; Boilers, vari- 
ous styles and sizes; Pea Graders, Pea Fillers, Bean Graders, 
Bean Cutters, Corn Mixers; Morral, Burt Wipers; Steam and 
Belt Pumps; Labelers, Blowers; new 4 barrel Corburetter; Pea 
Blanching Baskets; Power and Hand Apple Parers; Labels, 
Picking Crates, Trucks, American Watchman Clock, with sta- 
tions; Safe; Remington, Oliver Typewriters; Hand and Power 
Air Pumps, Fire Pots and Capping Steels. Numerous other 
articles and machines; some never used. All items backed with 
square deal guarantee. Can make prompt shipments. 


HUGH ROSS, Hancock, Md. 


For Sale:—z2 Morral Corn Cutters; Single Burnham Corn 
Cooker-Filler; M. & S. Rotary Silker; Baker Double Dump 
Scalder; 5,000 and 1,000 Gallon Tanks; 12 Fire Pots; Royal 
Pulley, Car and Track; Shafting; 45 foot Smoke Stack; Tag- 
liabue Still; Salometer; Rigney Vinegar Scale; 100 bushels Vine- 
gar Shavings; Duplicating Press; 80 feet Tubing and Coupling; 
135 feet Hose. never used; lot of Sodium Benzoate; 1 million 
Corn, Tomato, Bean, Red Beet and Pumpkin, high-priced, em- 
bossed very attractive labels. 

Everything in good condition and most of it practically 
new. Prices very low for quick buyer. 

Address, MUSSELMAN CANNING CO., Biglersville. Pa. 


For Sale.—Kraut Cutter, good as new; cheap. 
Address, ‘‘BEARING,”’ care THE TRADE. 


Potter & Wrightington, Boston, Mass., are giving up their 
East Boston plant, and offer for sale their canning outfit, com- 
prising : 

Three Round Retorts, (W. Fisher, Baltimore. ) 
Three Square Water Baths. 
Four, 60 gallon Iron Jacket Kettles. 


One, 35 ‘* Copper ‘‘ 
- One, 30 ce “ec 
One, 18 ce > ce ce 


Horizontal Engine. 
One, Blake Steam Air Pump. 
One, Knowles’ Boiler Feed Steam Pump. 
One, Spinach Washing Machine. . 
Also, Can Making Machinery, Trucks, Tables, Pumps, 
Tanks, Belting, Shafting, Pulleys, Scales, Utensils, Etc, 
Address, 
POTTER & WRIGHTINGTON, Box 2884, Boston, Mass. 


For Sale.—Cheap, for prompt shipment to make room. 


Morral double cut, late pattern, Corn Cutter, never used. Auto Tipper, 
$75.00; Hawkins Tipper, $75.00; Burnham Corn Cooker, $100.00; Stevens 
Tomato Filler, $20.00; M. & B. Tomato Filler, $45.00; Jersey Queen Filler, 
$85.00; King Filler, $100.00; Pulp Machine, $75.00; Steam Pumps, $35.00- 
$100.00; Baker Double Dump Scalder, $45.00; Power Shaker Filler, $20.00; 
Hand and Power Apple Parers, $6.00-$8.00; Labels, 20c. per 1,000; $70.00 
worth of good Pipe and Fittings for $15.00; 50 light Dynamo and Switch 
Board, $100.00. 

Some of the above items are as good as new, all having been overhauled. 
Cramped for room reason for bargain prices). HUGH ROSS, Hancock, Md. 


Machinery for Sale—Cont’d. 


For Sale.—One Merry-go-round, Ayars make; one Grass- 
hopper Scalder; five Iron Vats or Cooking Tanks; one Hoist; 
five large Casks; one Lima Bean Washer; one square Shears; 
three Fire Pots; one Hawkins Capper; one Solder Cutter; one 50 
h. p. Engine in good condition, with Belts; one Ayars King 
Gallon Filler; one Ayars Carburetter, 5 bbls. capacity, in good 
condition; two Ferracute Power Presses (C-1); one Sturtevant 
Fan Blower; three Slimmer Floating Pots; Piping; Belts; Hayg- 
ers, and about one million Labels; one Cox Scalder; one Grass- 
hopper Scalder; one Burt Wrapper Labeler. 

All of these machines are in first-class condition and are 
ready for immediate delivery. 

This machinery is practically new; we have no further use 
for same, and will sell it ata bargain. For information apply 
to B.S. AYARS & SONS CO., Bridgeton, N. J. 


For Sale.—Two Carburetters, 100 gallon size; two Blowers, 
one Moore & Bristol 3 1b. Tomato Filler. 


Apply to STEWART & JARRELL, Hillsboro, Md. 
Cans for Sale. 


12,000 No. 10 Sanitary Cams. 35,000 No. 3 Boxes K. D. 
30,000 No. 2 Sanitary Cans. 500 Boxes for Gallon Cans. 
18,000 No. 3 Sanitary Cans. 500 Boxes for 34 Gallon Cans. 
These cans will be sold F. O. B. Cobden, Il. 
Address, H. M. CARTY, Rowletts, Ky. 


Books for Sale. 


For Sale.—Copies of the popular book, ‘‘A Complete Course 
in Canning’’ are now ready for delivery. Second edition is just 
off the press; contains 245 pages, crammed full of information 
for Processors, Superintendents, Head Cappers, Department 
Managers, Factory Owners, Old Established Canners and ‘‘New 
Beginners.’’ All will find this new edition worth more than 
the price asked, $5.00 postpaid, cash with order. Send orders 


to THe TRADE, Baltimore, Md. 


‘*TELL YOUR FRIENDS.” 
Machinery Wanted. 


Wanted—Complete Canning Factory Outfit, consisting of 
Belts, Pulleys, Engines, Retorts, Cages, Trucks, Corn Cutting 
Machines, Silkers, Corn Cooker, Corn Mixer, Corn Filler, Two 
12-Iron Cappers, Two Max Ams Sanitary Capping Machines, 
Tanks of all kinds, Steam Jacketed Copper Kettles of 100, 200 
and 300 gallons capacity; Copper Coils, Liquid Filler, Bean 
Grader, Tomato Scalder, Peeling Tables, Cyclones, Catsup Fin- 
isher, Gauges, Apple Paring Machines, Steam and Water 
Pumps, Thermometers, Motors, Conveyors, Can Righters, Fill- 
ing Machines and everything that may be used in and about a 
canning factory will be wanted. 

Give list of what you have to offer, with best prices in first 
letter. Address, J. Ep. GUENTHER, Owensboro, Ky. 


Wanted.—A good second-hand BURT Labeling Machine 
for labeling cans. Please state full particulars and price. 
Model A preferred. Answer to ‘‘SECOND,”’ care THE TRADE. 


Wanted—To purchase a number of Oyster Cars, For par- 
ticulars address ‘‘J. B. W.,’’ care THE TRADE. 


Partners Wanted. 


A wealthy widower wants as a partner a lady who under- 
stands all about the canning and preserving business. Must be 
able to give best of references. Address, JOHN PICAMAN, 

Claremore, Okla. 


Seeds Wanted. 


We are in the market for Boston Marrow, Hubbard Squash, 
or Pumpkin Seed, for medical purposes; therefore, seed may be 
of a low grade. Kindly make sampled offers Address, I. L. 
Radwaner, 171 Broadway, New York City. 
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the laborer, who do not put up either fruits or vegetables in the 
summer time, and who subsist practically the entire year on 
canned fruits, and want a package of corn, package of peas, 
package of tomatoes, package of string beans, etc., at 1oc. per 
can. They buy one can at a time of each article, and they do 
not buy more than 3 for 25c. 

It is the man that buys from hand to mouth and spends 
only as much money as is necessary to feed him each day that is 
our best customer, so that itis up to us as packers to provide 


BROKERS 


Favorably known to the Canning Industry 


THE SAMUEL SINCLAIR CO., Inc. 
CANTON, O. 
Successors to The C. L. Taylor Co. 
WHOLESALE GROCERY BROKERS 
Situated in one of the best consuming sections of the United States, with 


excellent facilities for selling goods. We invite correspondence from 
those who have anything to buy or sell to the wholesal trade. 


TOMATOES 
CANNED GOODS 


JESSUP & ROBERTS 


COMMISSION’ MERCHANTS AND BROKERS 
PHILADELPHIA, PENNSYLVANIA 


Cc. W. BAKER & SONS 
CANNED GOODS 
BROKERS AND COMMISSION MERCHANTS 


ABERDEEN, MARYLAND 


LEE BROKERAGE COMPANY 
664 W. RANDOLPH STREET 
CHICAGO, ILL., U. S. A. 


CORN PEAS 


Straight Brokerage. Do not buy or sell on our own ac- 
count. We sell only to wholesale trade. Refer as to reliability 
to any of the Big Buyers of Chicago. Accounts solicited. 


WILLIAM E. MORGAN 
ABERDEEN, MD. 
GENERAL LINE OF CANNED GOODS 


BROKERAGE 


Formerly of BAKER & MORGAN 


| 
| 
| 
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that customer with the very best food we can produce and put 
it in a can of the right size so as to give him the best at a popu- 
lar price of roc. per can. Of course, there are exceptions to the 
rule in places where the rate of freight is excessive, where peo- 
are used to paying higher prices, but in a majority of the trade 
centers of the United States, the freight rates are such that No. 
2% packages weighing in the neighborhood of 32 ounces gross 
can be retailed at roc. per can; but the can manufacturers will 
have to help this game. 

Anyone who will stop and figure a minute can see basing 
the number ef square inches of tin in one thousand 3’s and one 
thousand No. 2%, basing the number of feet of soldering sur- 
face in No. 2’s and No. 2%, will know that the can manufactur- 


ers are not making the differential they should make between a 
No. 2% and a No. 3 can. 


I have had the matter up with them many times, and my 
answer has been that in the Middle West there is but little de- 
mand for a No. 2% can and therefore they must charge almost 
as much for it asa No. 3. I have said before, and repeat, that 
the cost of production, taking the cost of raw stock, the cans, 
the cases and the labor, the cost of marketing etc., is such that 
a bang-up standard No. 3 tomato cannot be produced so as to 


retail at roc. per can in quite a number of the markets, while a 
No 2% can would meet that demand. 


Neither the jobber nor the retailer has any care except that 
of getting a fair profit out of the business, his mission is to make 
money out of his business. The packer should use some horse 
sense along with his business too so that he will be prosperous. 
While writing this, I am aware of the fact that there are a few, 
but only a few, packers who have made some money, they are 
the exception and not the rule. The same genius, the same 
ability put forth by the few successful packers if put into al- 
most any other mercantile or manufacturing channel, would 
have resulted in greater gain to the fortunate individual who 
possesses this superior ability. 

Here’s for the No. 234 can well filled with good food and 
vegetables that can be retailed at the average price of 1oc. per 


can, and the consumer feel that he is getting his money’s worth 
when he buys it. EXPERIENCE 


Future Meetings of Interest to Canners. 


The following is a schedule of the variqus Associations 
that will hold meetings in a short while. If you know of any 
that will occur, but are not mentioned here, please write or 
telegraph us promptly at our expense: 

July 10, 1911.—Meeting Utah Canners, at Ogden, under direc- 
tion of J. G. M. Barnes. State Association to be 
organized. Full attendance requested. All wel- 
come. 

July 18, 1911.—Third Tuesday, the Canned Goods Exchange, 
at their room in the Keyser Building, at 2 P. M. 
Secretary, W. F. Assau, Baltimore. This meeting 
is one week later than the usual monthly roll-call, 
on account of annual picnic. 


“‘A penny saved is a penny earned.” 
Some people keep advising ; 
But pennies spent mean dollars gained, 
If spent in advertising. 
—‘‘Printer’s Ink.”’ 


ceipts on your premises. 


Frost proof warehouses for canned goods. Send us your con- 
signments, and we will make advances. We can issue warehouse re- 


Wakem McLaughlin 


Chicago, Ill. 


INCORPORATED 


As we make up combined cars from all the cities, we could save 
you money on your freight: Drop usaline. We will loan you money 
on your book accounts. 
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What Some Users Say: 


“We run for weeks and did not lose a can.” 

“No tiéed for poor cans unless you want them.” 

“We have the seamer running fine, have not lost a can in two 
weeks,”’ 

“We run hundreds of cases and not a can lost.” 

The can stands still. No slop, no waste. 

This machine is designed for sealing open top cans after being 
filled. 

The operator places the filled can, with the cover in position, 
on the conveyor on the left as shown. The can is taken under a 
header, where the cover is pressed into position and fastened there; 
it is then taken into a dial which moves it around into the seaming 
head, where the can stands still during the seaming operation. 

These machines are regularly built for one size can and have a 
capacity of from 25 to 30 cans per minute, according to size. 


Steward Patent Lock and Lap Side Seam Sanitary Cans 


A Great Success. Why Not Use Them? 


The Improved Lock and Lap Side Seam for Open Top Double 
Seam cans was ORIGINATED, DEVELOPED AND PATENTED 
by us. 

We are the sole owners of this patent. 


All persons are warned against infringing this patent by mak- 
ing or using sanitary cans with lock and lap side seam. 


COURSE 


THE CAN 
STANDS STILL 


Patented and 
Patents Pending 


* “STEWARD” DOUBLE SEAMER, Ne. 6 
With Automatic Feed For Rownd Caps 


MANUFACTURED BY 


L. & Jj. A. STEWARD 


Rutland, Vt. - U.S. A. 


if saving money on your purchases,is no object to you, it is not 


worth while sending for our prices; 


BUT 


if you are running your business on business principles then it is 
absolutely necessary to get our prices on Cans, Solder, Labels 
and all other supplies before placing your orders. 


We are here to save you money, and we are going to do our best 


to do so, if you will only give us a chance. 


Try us. 


E. F. KIRWAN & CO. 


33 South Gay Street, = = - 


BALTIMORE, MD. 


IN WRITING ADVERTISERS, KINDLY MENTION THE TRADE. 
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Quincy Market Cold 


STORAGE 


and Warehouse Co. Boston, Mass. 
Main Office: 133 Commercial Street 


OPERATING 
CHARLES RIVER STORES CONSTITUTION STORES 


CAPACITY 5,000,000 Cu. Ft. CAPACITY 2,500,000 Cu. Ft. 


At Terminus of M. & M. T. 
Co. and Baltimore Boats. 
Rail Connection with all Lines 


NEW HAVEN TERMINAL STORES 
CAPACITY 1,500,000 Cu. Ft. 
On N. Y.N. H.&H.R.R. 

Lowest Rates of Insurance 

Modern and Fireproof Warehouses 


Especially Adapted for Storage of Canned Goods 


...We Attend to... 
SHIPPING, TAGGING, LABELING, DISTRIBUTING 


Carload Shipments Consigned Direct to Warehouses, and 
Routed via Railroad on which Located, take Boston Rate 


GEO. S. LOVEJOY, Manager, General Storage Department 


Rail and Water Connection 
on Boston & Maine R. R. 


ALBANY TERMINAL STORES 
CAPACITY 1,500,000 Cu. Ft. 


On Boston & Albany Div. of 
New York Central Lines. 


Tue METALLIC DECORATING CO. 


GOLD AND SILVER 


LACQUERING OF PLATE 
FOR 


Open Top and Sanitary Cans 


TIN PLATE DECORATING 


IN ALL ITS BRANCHES 


Lacquering and Printing of Plates 
to stand Processing a Specialty 


AMPLE FACILITIES TO EXECUTE ORDERS QUICKLY 


WORKS AT BROOKLYN, N. Y. 
WITH R.R. SIDETRACK AND 
NEW YORK FREIGHT RATE. 


194 CHAMBERS STREET 
NEW YORK 


PINEAPPLE GRATER. 


There are 75 saws in base of hopper, divided on two shafts and interlacing 
and runningintooneanother. The hopper is made of white pine 
wood and the discharging schute is also lined with wood. 
Capacity, the pack of any ordinary house. 


SHOWING SAWS WITH HOPPER REMOVED. 


The John R. Mitchell Company 


Canning and Canmaking. 
Machinery, 


Foot of Washington St., Baltimore, Md. U.S. A. 


THIS SHOULD APPEAL TO YOU! 


PATENTED 


IF YOU DESIRE TO REDUCE YOUR COST OF 
PRODUCTION THE OPPORTUNITY 
IS BEFORE YOoOv. 


In Many Cases it is the Unseen and Unnecessary 


OVERHEAD EXPENSES 


That Creep in, Eat Away, and Rob 
You of Profits, which You Might 
Save by Equipping Your 
Factory with the 


CLARK KEROSENE or FUEL OIL SYSTEM 


THE CLARK NOVELTY CO. 
Ask For Catalogue Rochester, N. Y. 
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BALTIMORE, NEW YORK AND GHICAGO CANNED FOOD MARKETS. 


Prices Given are for Wholesale Lots at Usual Terms, f. 0. b. Baltimore, New York or Chicago, and Subject to the Usual Discount 
for Cash. Baltimore Prices Corrected by Brokers; New York and Chicago by Special Correspondents. 


CANNED VEGETABLES 


ASPARAGUS* 
—Calif. White No. 2% 


Green, 
Tips White, Square 
Round 
‘* Green, Square ‘‘ 1 
BAKED BEANST-No. 1, 


Size 1 Whole No. 2.... 


2 “ce 


Green ‘‘ 


ae : “ce 10... 


Cut White “ 2... 
‘* Western Cut ‘‘ ro... 
Stand. White Wax “* 2... 
‘* Limas Extra Graded Green No. 2.............. 
Soaked 
‘* Red Kidney Improved 


Cut 


“ “ec 


. 2 Evergreen 
2 Shoepeg 

Extra Fancy ‘‘ 

Maine Style 

Extra Standard ............ 


HOMINY{—Fancy Inside Enameled 
Standard 


MIXED VEGETA-) No. 2—12 Kinds............... 
BLES FOR SOUP{/ ‘“ 10 “6 


OKRA AND No. 2 Standard pakeapiesdéuseecsasvacss 
TOMATOES.t 3 
PEAS*-No. 1 Extra Sifted Early Junes.............. 

= @ Barly Jute 
2 Extra Standard Early Junes........... 


ae 2 


2 Early June 
2 Sifted 
2 Extra Sifted, ‘ 


w 


w 
° 


Nomiual 


CANNED VEGETABLES—Continued. 


Baltimore New York 
SAUERKRAUT }-Fancy No. 
I 15 I 20 
SUCCOTASH{-Green Beans & Corn No. 2.... ...... go 
“ Dry Beans & Green Corn ‘‘ 2.... 85 I oo 
Maine I 25 
POTATOES{-—Jersey No. 87% 
TOMATORS Extra Standard 
Standard go 11% 
Fancy 3 25 3 10 
Extra Standard 310 290 
Standard 3 05 2 8e 
No, 2 Stan. Maryland 7o 7° 
ac “ce 3 87% 92% 
“ “ 3 “ New Jersey oc go 95 
8, Jersey 3 Io 3 40 
Fancy Sanitary Cans § inch........ 
CANNED FRUITS 
Baltimore New York 
APPLES{-Maryland, 3 50 2 50 
APRICOTS—California Standards I 50 
BLACKBERRIES$§-Standard No. 7§-80 
“9 I 00 85 
BLUEBERRIES§-Standard 95 97% 
2 Stand. in Water, Red.......... 75-80 95 
| White.. 95 I 20 
” 
PEACHES *-California Standard, 2%, Yellow..... 1 65 
Extra Stand., 2%, I 60 
PEACHES f-Southern Standard 38 I 30 
" No. 1 Extra Sliced Yellow, ............ 95 97% 


35 
Baltimore New Chieage 
$3.0@ 270 75 
57 
“Green 2 50 I Io 
White, Medium ‘“ 2%.......... 2 50 2 10 85 
“ 2 40 I 10 be 
210 220 87% : 
2 45 2 10 85 ; 
36 35 
“ “ 75 3 5° 
898 320 8 
“ “ce 4 “ 95 75 3 
“ “ 55 60 62% 
250 295 
2 75 : 
2 25 2 25 3 60 ai 
100 125 41415 87% 
95 . 90 3 25 
65 "7% 62% 
75 
I 10 1 55 45 
95 100 105 
“ “ go go 
CORN{— : 
45 
go 90 
I 10 97% 1 05 I 25 
275 
| 87% : 
90 130 80 
97% 95 85 2 65 ie 
102% I 00 3 25 SS 
ris I 10 I 20 
I 75 I 55 
“ 95 I 05 85 
Extra Standard Marrowfats............. 1 00 I 05 82% 
2 25 I 95 : 


36 THE TRADE. 
CANNED FOOD MARKETS—Continuet. REGULAR AND SANITARY CANS 
CANNED FRUITS—Centinued. F. O. B. SHIPPING PoINT. 
AMERICAN CAN CO. 
PEACHES}{-No. 3 mer Prices in effect January Ist, 1911. Car load lots only. 
PEARS—Mich. Peeled Water No. 2% I 25 wags oem eg yy per thousand: 1% inch, 90c.; 2 1-16 inch, $1.30; 
is 85 WHEELING CAN CO. 
Wheeling Can Company will priceson Cans on application 
” in Sprup ... at their Wheeling (West Virginia) o 
3 Seconds in 70 65 
” ” 3 Standards in Water..................00 75 75 100 CONTINENTAL CAN CO. 
QO I 20 For season of 1911, Prices in effect January 1. 
PINRAPPLE® Bel Extra No. I 40 Hole & Cap Cans. Extra Coated. 
Grated ”’ I 15 Cans, 4 inch $ yor 
..... 3 00 No. 2% “ 97-16 “80 “ 
I 05 No. 3 “ ‘85 “ 
Hawaii Sliced Extra 2%..... ...... 2 20 215 No. 30 * “ 1.75 
” ” ” ” Solder Hemmed Caps, per thousand, 1% inch, goc. ; 2 1-16 inch, $1.30; 
” ” I§0 I 70 2 inch, $1.50; 2 7-16 inch, $t.70. 
» 4 co Lie Gere I 45 I 65 Sanitary Cans made by Continental Can Co , prices are:— 
TO 3 25 3 20 No. 3 “ 4% inch 19.50 ‘* 24.00 85 
PLUMS—Michigan Water 85 No. 3 “ “ 20.00 24.50 
Syrup 95 No. 3 5% 22 00 26.5¢ “ 85 “ 
Red I go Prices in effect for season of 1911, January I. 
STRAWBERRIES§-Extra Stan. Syrup No. 2...... 95 go 3=—dI:'Io Solder Hemmed Caps, per thousand, 1% inch, goc.; 2 1- 16. a $1.30; 
Standard Water 8..5 25-6 co 2 7-16 inch, $1.70. 
Preserved I 35 CONSUMERS CAN Co. 
” ” 147% 1 40 For prices, etc., refer to their advertisement in this issue of THE 
Preserved 85 8s TRADE, which will be found towards the front of the book. 
Preserved 85 go SANITARY CAN CO. 
DIFFERENTIAL FOR 
CANNED FISH. PLAIN ENAMELED SPECIAL PLATES. 
HERRING ROE*-Standard I 00 14.75 18,25 .60 
75-77% 72% 80 “3 5% 26.50 "85 
EO OZ, I 45-1 50 1 47% 1 60 Terms: f. 0. b. Fairport, N. Y., Indianapolis, Ind., Bridgeton, N. J. 
I 35-I 40 I 40 I 45 
” ” ” . 2 11/16 in. 4 in, 
GALAN Tall » I 95 1 85 in. in 
» Flat 215 205 43/16 in, 4% iv. 
-I 37% 1 50 6% in. 6% in 
Red Alaska Tall * I 80 I 75 
Flat ” 1 95 CANNERS’ METALS. 
Cohoe Tall . I 55 PIG TIN. 
Flat - I 75 storotons 1 to 4 tons 
” Pink Tall I 35 I 35 43 §° 44 00 
Columbia River talls, 2 15 215 PIG LEAD 
SHRIMP}-Wet or Dry No. 170 12% 205 SOLDER 
Wire 25 24 23 
(+) Baltimore quotations corrected each week by Thos. J. Meehan & Co., Brokers 
(+) 6. Cranwell & Co., Brokers TIN PLATES. MILL EX W.-H. 
I C., 14x20, 107 lbs. Bessemer Steel.......... 4 50 
(§) E. C. Shriner & Co., Brokers I 14x20, 100 lbs. Bessemer Steel 3 4.35 
“ad | H H. Taylor & Son, Broaers I C., 14x20, 95 Ibs. Bessemer Steel......... 
I C , 14x20, 90 Ibs, Bessemer Steel... whee 4.25 


New York and Chicago prices Corrected by Special Correspondence. 
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MACHINERY AND SUPPLIES USED IN CANNERIES AND A LIST OF 
RELIABLE HOUSES THAT SELL THEM. 
Air Pumps. 
Clark Novelty Co,, Rochester, N. 
achine Co., Mt. * Vernon, N. Y. 
8. Mtg. Co. 
rague Can’g. Mc ‘0., C 


Automobiles. 
Sinclair-Scott Co., Baltimore. 


Books on Canning, Preserving, Etc. 
“A Complete Course in Canning,” $5.00 Postpaid. 
Aadress, THE TRADE, Baltimore, Md 


Bottle Capping, Corking, Filling Machines. 
Max Ams Machine Co., New York ony, 
Sprague Canniag Machinery Co., Chicago 


Boxes and Box 
Canten Box con, 


Boxing Machines, 
Burt Machine Co., Baltim 
Fred H. Knapp “Co, Westminster, Md. 


Brokers. 
Jessup & Roberts, Philadelphia. 
Cc. W. Baker & Sons, Aberdeen, Md. 
Lee Brokerage Co., Chicago 
Wm. E. Morgan, Aberdeen, Md. 
The Sam’! Sinclair Co., Canton, Ohio. 


Can New York, Baltimore, Chicago, 
n Francisco. 

Continental Oan Co., Syracuse, Chicago, Baltimore. 
Sanitary Can Co., Fairport, N. Y. 

Southern Can Co., Baltimore. 

Wheeling Can Co., Wheeling, W. Va. 


Consumers Can Co., Baltimore. 


Can Making te.) 
pers, Testers, mers, 
Avarp Machine. Co., Salem 
EB. W. Bliss Co., Brook 
Max Ams Machine Co. Vernon, N. Y. 
John R. Mitchell Co., Baltimore. 
Slaysman & Co., Baltimore. 
& Co., Baltimore. 
L. & J. A. Steward, Rutland, Vt. 
Torris, om & Co., Chicago, Ill. 


Can Markers. 
8. M. Ryder & Son, Niagara Falls, N. Y. 
Perfect Can Stamper Co,, Le Roy, am. F. 


Can Marking Ink. 
A. E. Macneal, Baltimore. 

Canners’ Supplies. 
Ayars Machine Co., Sa 
Geo. E. Lockwood Co., 
Sinclair Scott Co., Baitimore. 
Sprague Canning ‘Machinery Co., Chicago. 

enry R. Portland. 

A. K. Robins & Co., Baltimore, Md. 
Canners & Packers Supply Co., Baltimore. 
Mclatyre-Haight Cang. Mchy. Co., Gibson City, Ill. 
E. F. Kirwan & Co., Baltimore, Md, 


Can Righting Machine 
Burden & Blakeslee, Cazenovia, N. Y. 


Can Straighteners. 
Sprague Canning Machinery Co., Chieaga 


Capping Machines, cower, and Hand. 
Ayars Machine Co., Sal 
E. Renneburg & Sons 
A. K. Robins & Co., Baltimore, Md. 
Handy Capper Mfg. Co., Baltimore. 
Max Ams Machine Co., Mt. Vernon, N. Y. 
L. & J. A. Steward, Rutland, Vt. 
Senos Canning Machinery Co., Chicago. 


Capping Steels. 
Canners & Packers Supply Co., Balmer, 
Clark Novelty Co., Rochester. 4 
Geo. H. Lockwood Co. Philadelphia. 
Max Ams Machine Co., Mt. Vernon, N. Y. 
E. Renneburg & Sons, Baltimore. 
A. K. Robins & Co., Baltimore. 
Sinclair Scott Co., Baltimore. 
Slaysman & Co., “Baltimore. 
Sprague Canning Machinery Co., Chicago. 
8 oronses & Co., Baltimore 
Stickney, ‘portland. Maine. 
Zastrow, Baltimore. 


Catsup Machines, 
Sinclair Scott Co., Baltimore. 
Sprague Canning Machinery “Co., Chicago. 


Clutch Palleys, etc. 
Sinclair Scott Co., Baltimore. 


Coated Cans. 
American Can Co., New York, go, Baltimore, 
Francisco, Montreal. 
Continental Can Co. bare, Chicago, Baltimore. 
Sanitary Can Co., Fair 
Southern Can Co., Baltimore. 


Condensed Milk Fillers. 
Henry R Stickney, Portland, Me. 


Consulting Experts. 
W. L. Hinchman, Haddonfield, N. J. 


Conveying and Machinery. 
Sprague Canning Machinery €o., Chicago. 
Copper Jacketed Kettles, 
Bee “Kettles, Process.” 


Corn Cookers and Fillers 
Ayars Machine Co., Salem, N. J. 
Canners & Packers Supply Co., Baltimore, 
prague Canning Machin 
A. K. Robins & Co., Baltimore, Md. 


MclIntyre-Haight Cang. Mchy. Co., Gibson City, Il. 
Corn Cutters. 


McIntyre-Haight Cang. Mchy. Co., Gibson City, II. 
Morral Bros., Morral, O. 
Sprague Canning Machinery Chicago. 


Corn Huskers. 


orral Bros 
Invincible Grain Creek, N. Y. 
Huntley Mfg. Co., Silver Creek, N. Y. 


McIntyre-Haight Cang. Mchy. Co., pil City, Ill. 


Corn Mixers. 
Sprague Canning Machinery Co., Chicago. 


McIntyre-Haight Cang. Mchy. Co., Gibson City, I11. 


Corn Silkers, 
Scott Co. 


Baltimore. 
ague Canning Machin Chicas 


McIntyre-Haight Cang. Mchy. Co., Gibson City, 


Cranes. 
Burt Machine Baltimore. 
Sinclair Scott Co., Baltimore. 
Sprague Canning "Machinery Co., Chicago. 
eo. W. Zastrow, Baltimore. 


Crates, Iron Process. 
Canners & Packers Supply Co,, Baltimore. 
Morral Bros., Morral, O. 
E. Renneburg & Sons, Baltimore. 
Sprague Canning Machinery Co., Chicago. 
W. Zastrow, Baltimore. 
A. K. Robins & Co., Baltimore. 
Decorated Tin. 


Metallic Decorating Co., New York. 


Denatured Aleohol Machinery. 
Wood Waste Distilleries Co., Wheeling, W. Va. 


Dies, Presses and Tools. 


Ayars Machine Co., Salem 

Max Ame Machine Co., Mt. N. Y. 
E. W. Bliss Co. Broil yn, N. Y. 

Ino. R. Mitchell baltimore. 
Slaysman & Co., Bete timore. 

Stevenson & Co., Baltimore. 

L. & J. A. Steward, Rutland, Vt. 


Torris, Wold & Co.,, Til. 


Disinfectants 
Bannerman Chemical Co., Syracuse, N. Y, 
Engines, Boilers. Fittings, ete. 
B. Renneburg & Baltimore. 
& Co., Baltimore. 
Kk. Robins & Co., Baltimore, Md. 
& Packers Supply Co., Baltimore 


Filling Machines, 


Ayars Machine Co., Salem, N. J. 

Sinclair Scott Co., Baltimore. 

Sprague Canning’ Machinery Co., Chicago. 
fay ag R. Stickney, Portland, Me. 

A. K. Robins & Baltimore. 

Huntley Mfg Co., Stiver Creek, N. 


McIntyre-Haight Cang. Mchy. Co., “Gibson City, 


Fire Pots. 

E. W. Bliss Co., Brooklyn, N. Y. 

Ayars Machine Co., Salem, N. J. 

J. S. Hull Mfg. Co., B 

BE. Renneburg & Son Haltimore. 

> R. Stickney, Portland, Me. 
K. Robins & Co., Baltimore. 

Novelty Co, Rochester, A 


Flux 

"Grasset Chemical Co., Cleveland, O. 
Geo. E. Lockwood “Co.. Philadelphia. 
A. K. ue & Co., Baltimore. 


Gas and Gasoline Engines. 
Slaysman & Co., Baltimore. 


Gas Machines. 
Cc. M. Kemp Mfg. Co., Baltimore. 


Gasoline. 
Standard Oil Co., Nearest Tank Station. 


Grates, Furnace. 
Canners’ Supplies. 


Heating Systems. 
Clark Novelty Co., Rochester, N. Y. 
Hoist and Carrying Machines. 
See “Conveying and Elevating Machinery.” 


Insurance. 
Canners’ Exchange, Chicago. 
(Lansing B. Warner, Manager.) 


Kerosene Oil Systems, 
J. 8. Hull Mfg Co., Baltimore. 
Clark Novelty Co., Rochester, N. Y. 


Process. 
Lockwood Co., 
Sinclair Scott Co., Balti 
. K. Robins & Co., Baltimore, Md. 


Machinery. 
Shredoer Mfg. Co., Jackson, Mich. 


Labeling Machines. 
Burt Machine Coe Baltimore. 
Fred H. Westminater, Md. 
sy Bros., Morra 


. K. Robins & Co., a Md. 
Lacquer. 
Burt Machine Co. Baltimore. 
John G. Maiers’ Sons, Baltimore. 


M. L. Barrett & Co., Chicago. 
Lacquering Machines. 


Burt Machine Co., Baltimore. 
Seely Bros., Blaine, Wash. 


Mixers, Corn, Mincemeat, etc. 
Sprague Canning Machinery Co., Chicago. 
McIntyre-Haight Cang. Mchy. Co., Gibson City, Ill 


Oyster Cars. 
Edwd. Renneburg & Son, Baltimore. 
Geo. W. Zast Baltimore. 
Oyster Measurers. 
Edwd. & Son, Baltimore. 
Geo. W. Zastrow, Baltimore. 
Oyster Steam Boxes. 
Renneburg & Son, 


Baltimore. 
e Canning Machinery Co., Chicago. 
Sprague Baltimore. 


Overhead Tracking. 
Paring Machines, Apple, etc. 
Sinclair Scott Co., Baltimore. 
Paste. 
Tacks Mfg. Co, Utica, N. Y. 
Burt Machine Co., Baltimore. 
Fred H. Knapp Co., Westminster, Md. 
Patent Attorney. 
Edwd. 8S. Duvall, Jr., Washington, D. C. 
G. H. & W. T. Howard, Baltimore. 
Pea Fillers. 


Ayars Machine Co., Salem, N. J. 


Sinclair Scott Co., Baltimore. 


Sprague Canning Machinery Co., Chicago. 
Pea Separators or Graders. 


Edwd. Renneburg & Son, 
Sinclair Scott cn Baltimore. 


Invincible Grain Cleaner Co., Silver 
Huntley Mfg Co., Silver Creek, N. 


Pineapple Machinery. 


E. J._ Lewis, 

The John R. Mitch 0.5 ‘Baitimore. 
Sinclair Scott Co., Balti more. 
Stevenson & Co., ‘Baltimore. 

Geo. W. Zastrow, Baltimore. 


N, K. Smythe, Honolulu, Hawaii, 
Pewer Transmission Machinery 

Jones & Laughlin Steel Co,, Pittsburg, Pa. 
Pulp Machines. 

Sinclair Scott Co., Baltimore. 


‘Rochester (N. Y.) Hotels. 


Hotel Seneca, A. M. Woolley, Manager. 
Salt. 

Worcester Salt Co., New York City. 
Sanitary Cans. 


American N York- 


ana 
teward, Rutland, Vt. 
px. KF." Can Co., Chicago, Syracuse, Baltimore. 


Sanitary Can Making Machinery. 
Max Machine Co., Mt. 
L. & J. A. Steward, Rutland. Vt.” i. 
E. W. Bliss Co., Brockiya, Y. 


Scrap Tin. 
Ammidon & Co., Baltimore. 


Seeds. 
Leonard Seed Co., Chicago, Ill. 
Sieves and Screens. 
Mfg. Silver Uneek. N. 
Scalders, Tomato, etc. 


Ayame Machine Fon Salem, N. J. 
rral Bros., Morral, O. 
pewe. Renneburg & Son, Baltimore. 
Cannin Machinery Co., Chicago. 
untley Mfg. Co., Silver reek, N. ¥. 


Soldering Flux. 


Geo. BE. Lockwood Co., Philadelphia. 
Grasselli Chemical Co., Cleveland, O. 


Solder Cap Hemming Machines. 
EB. W. Bliss Co., Brooklyn, N. Y. 
Solder Hemmed Caps. 
American Can Co., New York, Chicago, Baltimore, 
Cc Gas 8 Chicago. 
ontinen n Co. pom 
Southern Can Co., Balti dim 
Wheeling Can Co., oie Ww. Va. 
Consumers Can Co., Baltimore, Md. 


Soldering 
J. 8. Hull Mf, Baltimore. 
Sprague Canning Co., Chicago. 
Clark Novelty Co,, Rochester N. Y. 


Storage. 
West Side Warehouse Co., New York City. 
West Side Warehouse Chicago. 
Quincy Market Cold Storage & W-H. Co., Boston, Mass. 
Wakem & McLaughlin, Chicago, 


String Bean Machinery. 
. J. Lewis, Middleport, N. Y. 
Tin Plate. 
Pope Tin Plate Co., Pittsburg. Pa. 
Jones & Laughlin Steel Co., *pitteburg, Pa. 
Tin Plate Lithographing. 
Metallie Decorating Co., New York. 
Southern Can Co,, Baltimore. 
To Buy or Sell Machinery, etc. 
A “For Sale” ad in The Trade, Baltimore. 
Topping and Wiping Machines. 
aye rs Machine Co., Salem, N. J. 
Sinclair Scott Co., Baltimore. ‘ 
Sprague Canning Machinery Co., Chicago. 
Warehousemen. 
West Side Warehouse Co., New York City. 
West Side Warehouse Co., Chicago. 
Quincy Market Cold Storage & W-H, Co., Boston, Mase.. 
Wakem & McLaughlin, Chicago. 
Wipers, Can. 
McIntyre-Haight Cang. Mchy. Co., Gibson City, Ill. 
Morral Bros., Morral, O. 
Sprague Canning Machinery, Co Chicage. 


Ayars Machine Co., Salem, 
4 Rabhing & Cn. Reltimare WA 


85" |f you don’t see what you want, ask THE TRADE for a list of Sellers Be 


. 
| | 
: 


38 THE TRADE. 


The 


Harris Patent Power 
chine 


Sole Owners ana 
Manufacturers 


Baltimore, Md., Dec. 20, 1909. 


The C. S. Harris Co., 
Rome, N. Y. 
Gentlemen:- 

Replying to yours of 
recent date as to whether or not 
our Herris Hoist and Conveyor 
has been satisfactory, will state 
that it has. We have used it for 
several years. It is a machine 
that shows practically no wear 
and wil! last a life time, 
and it is in every way 
eminently satisfactory 
for the requirements of 
a canning house. You 
will probably note that 
we have never 
obliged to call upon 
you to replace any worn 
out or broken parts. 


Yours truly, 


D. E. Foote& Co., 


Inc, 
Geo. T. 
res. 


C. S. HARRIS 


ROME, N. Y. 


LEWIS’ STRING BEAN CUTTER. 


"The above illustration represents our improved String Bean Cutter. We are using 
‘the same principle as on the original machine, which has given such excellent satisfac- 
tion and are still in use by many canners. 2 

Improvements consist of heavier frame, bevel gears and shaft drive for vibrating 
feeding hopper and screen. Knives held down by springs, allowing sticks, stones, nails 
or any foreign substance to pass under the knives without breaking any of the parts. 

Beans are scattered into pane | hopper, fed automatically ioto pockets of drum, 
carried to the knives, cut and dumped on the vibrating screen, taking out the short 
pieces that may come from cutting close to the end of the bean. Capacity about 20,c0o two 
pound cans in ten hours. 


E. J. LEWIS, Middleport, N. Y. 
Manufactured under patents May 14, 1901. Machines using this principle are infringing) BEWARE. 


COMPANY, 


MANUFACTURERS UF 


CANNING HOUSE MACHINERY and SUPPLIES 


We have a 

Prices large and 

Quoted on fine equip- 

Special ment of 

machinery; 

ery therefore, 

can give 

Specifica- 

satisfactory 

tions. service. 

Pulp Finishing 

Pea Graders Machines 
Pea Fillers Continuous 

_ Kettles Steam 

Exhaust Boxes 

Pineapple 
Trucks od Machinery 


Cyclone Pulp Machine. 


The Sinclair-Scott Co., 


BALTIMORE, MD. 


IN WRITING ADVERTISERS, KINDLY MENTION ‘THE TRADE. 
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THE TRADE. 


THE CANNED GOODS EXCHANGE 
OF BALTIMORE, MD. 
OFFICE: 514 KEYSER BLDG., GERMAN anp CALVERT STS. 


Fresident, ALBERT T. MYER. Vice-President, F, A. TORSCH 
Treasurer, LEANDER LANGRALL, Secretary, W. F. ASSAU. 
Executive Committee: JOHN S. Gress, JR. B. HAMBURGER H. S. OREM 


Arbitration Committee: C. A. WAIDNER Jas. B. PLATT 
B,. HAMBURGER, C. J. SCHENKEL 


Rurus M. Grsss C.J. BRooxs J. A. SCHALL 
Louis GREBB W. E. RoBInson 


Committee on Legislation: Gko.N. NUMSEN  F. A, TORSCH 
G.L.SHaw L.L. H. P, STRASBAUGH 


Hospitality Committee: T.J. MEEHAN H.W. E. H. MILLER 
Brokers Committee: F.A. TorscH GRECHT Jas, H. BRapy 
Counsel: Morris A. SOPER Chemist: CHAS GLASER 


Committee on Commerce: 


West Side Warehouse Co, 


General Offices: 444 W. Indiana SI. CHICAGO 


Best Facilities for Storage of 


C A N N E D Correspondence 
GOO D S Solicited .. 


Insurance 
Rate 32c 


Patents and Trade Marks 


FOOD AND DRUGS ACT OPINIONS 


EDWARD S. DUVALL, Jr.’ 


Attorney-al-Law and Solicitor of Patents 


LOAN AND TRUST BUILDING, WASHINGTON, D. 6. 


TIN STRIPS AND CIRCLES 


BOUGHT 


AMMIDON & CO. 


31 South Frederick St., Baltimore, Md. 


CANTON BOX COMPANY, 
2501 to 2515 Boston St., 
BALTIMORE, MD. 


Packing Boxes. 


- Made up or in Shooks, 


Cargo or Carload. 


ESTABLISHED STANDARDS. 


All Goods to Comply With National Pure 


Food Laws. 
TOMATO Standards, as adopted by by the Indiana Canners’ Asso. 
Ohio 
“ec “cc Wet. State * 
ac ce Iowa ce oe 


Weights as here given are the minimum. Contents 
of can drained on %-inch wire mesh flat screen for 
two minutes. 98 per cent of shipment to comply with 
stipulations. 5 percent of shipment considered fair 
average for testing. 

No. 3 Standard—Gross wt. 37 oz. and 19 oz. of average ripe 
tomatoes; not necessarily all red. 

No. 3 Extra Standard—Gross wt. 38 oz. and 20 oz. of well 

selected, ripe tomatoes. 
No. 3 Fancy—Gross wt. 38 oz. and 20 oz. of hand-packed, whole, 
ripe tomatoes. 

No. 2 Standard-—Gross wt. 23 oz. and 12 oz. average ripe toma- 
toes; not necessarily all red. 

No. 10 Standard—Gross wt. 118 oz. and 640z. average ripe 

tomatoes; not necessarily all red. 
*Tri-State has only the Standard, no Fancy or Extra. 


CORN Standards, as adopted by Ohio Canners’ Asso. 
Fancy—Cans to be well filled; minimum gross wt. 23 0z.; abso- 
lutely young and tender stock; natural color; medium, 
moist and practically free from silk, cob and husk. 
Standard—Cans well filled; minimum wt. 23 oz. gross; stock 
reasonably tender; free from hard particles; natural 
color. 
Indiana has only the Standard, no Fancy; and says ‘‘packed 
medium moist’’ instead of ‘‘free from hard particles.’’ 


PEA Standards, as adopted by Ohio Canners’ Asso. 

Fancy—Well filled cans; peas covered with clear liquor; uniform 

size, good flavor and absolutely tender. 

Extra Standard—Well filled cans; peas covered with clear 
liquor; uniform size; good appearance; reason- 
ably tender. 

Standard—Cans fairly well filled; peas may be slightly hard; 

fair liquor, may be slightly cloudy, but not thick; 
size fairly uniform. 


Grading for size—Petis Pois or size No. 1...... Seive 18-64ths 
Extra sifted or ‘‘ No, 2...... 20-64ths 
June or ‘* 24-64ths 
Marrowfat or ‘‘ No. 5...... ‘*  26-64ths 


KRAUT Standard, as adopted by National Kraut Packers’ Asso. 
‘* Indiana Canners’ Asso.* 
No. 3 Standard—Minimum gross wt. of can 39 oz. and 24 oz. of 
well cured kraut; reasonably dry. %-inch 
wire mesh used for draining. 
*This Association says, 4%-inch screen and ‘‘reasonably 
long cut.’’ 


PUMPKIN Standards, as adopted by Indiana Canners’ Asso. 
No. 3 Standard—Minimum gross wt. 36 oz. and 31 oz. medium 
solid packed pumpkin; not over 1 inch from 
top of can. 
No. 3 Extra—Same as above, except 34-inch from top of can; 
solid pack. 


LYE HOMINY Standards, as adopted by Indiana Canners’ Asso. 
No. 3 Standard—Minimum gross wt. 39 oz. and 18 oz. hominy 
after draining; can filled to one inch of top 
when drained. Prepared from medium sized 
white corn, and to contain not more than 
5 per cent of black tips. 
No. 3 Fancy—Minimum wt. after draining, 22 0z.; contents 
%4-inch from top of can; 2 per cent black tips; pre- 
pared from selected white corn. 


CONDENSED MILK Standard—Law as passed by U. S. Govern- 
ment. Also various States. 
Law provides that condensed and evaporated milk shall 
contain not less than 26.5 per cent of milk solids of which 7.8 
per cent is milk fat. 
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SYRACUSE CHICAGO BALTIMORE CANONSBURG 


CONTINENTAL CAN COMPANY 


E. C. SHRINER, Sales Agent 


TO THE TRADE 
Gentlemen: 


The "OC" in the Bottom of each "CONTINENTAL" Can is our trade 
mark. You will always find it there. It makes our Can easily dis- 
tinguished from all others--quite a cenvenience to the packer who may 
this season use some other make of Oan in conjunction with ours. 
Another season we hope and believe you will want to use only the 
Continental Can. 


That "0" also stands for CLEANLINESS. Have you noticed how clean 
our Cans are? Cut off one end and hold the Can up to the sunlight 
and then do the same with any other make of Can you have in stock-- 
the difference will surprise you. By our process--entirely outside 
soldering--all dirt or discoloration is prevented. 


That "0" we propose to make stand also for CONFIDENCE--the kind 
our friends had in us last winter when they gave us their orders be- 
fore we had a building erected, much less our machinery installed--the 
kind of CONFIDENCE we intend to merit right along. 


That "C" we intend to also stand for the CONSIDERATION due our 
friends and the CAPACITY we have for giving them the best cans made 
anywhere. 


Modesty prevents our enlarging upon the other good things this 
"0" stands for, but don't you think these reasons sufficient to let 
it also spell CUSTOMER in your case? 


If you have not sent us an order-why not do so? We will be glad 
to forward you a sample. It will appeal to you strongly if you like 
a good, strong, clean Oan, made of first-class materials with the 
highest grade of workmanship. 


Please address either Baltimore, Chicage or Syracuse, as you 
prefer. 


Yours very truly, 


CONTINENTAL CAN GO., 
Thomas G. Cranwell, President. 


The above advertisement was used in 1905—six years ago. It is certainly very gratify- 
ing to know that our “C” has stood and still stands, for all we claimed for it then. Our growth 
in the best and highest sense of the word, demonstrates this. We thank you sincerely for your 
share in our development. 
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